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-- Invite legislators to MPA Open House, Luncheon
Missouri Press Association will host an open house and luncheon 11 a.m.-1 p.m. Friday, Dec. 3, at the MPA office in Columbia for YOU and your legislators.
You and/or members of your newspaper staff are invited. MPA asks you to invite your area state senators and representatives. Invite them to the open house and consider offering them a ride to Columbia.

Reply to this email with names and addresses, and MPA will send special invitations to your Senator and your Representative.

We hope you will attend to help represent the Missouri newspaper industry and discuss issues of importance to newspapers. Invite your legislators today!

We need a head count to prepare for lunch. Please reply with your RSVPs no later than Nov. 29.

RSVP to 573-449-4167.
_______________________________________________

-- Auto revving for Scripps

E.W. Scripps reported a surge in auto advertising from the same period a year ago. Scripps TV had a 70% gain, mobile rose 35% and newspapers gained 6%. Job ads were up 17% for the quarter at Scripps newspapers, but real estate fell again. Scripps reported total revenue up 8.6% from the prior year.
_______________________________________________

-- $1 buys paper -- not a paper, THE paper
The Washington Times was purchased last week for $1 by a group backed by its founder, Unification Church leader Rev. Sun Myung Moon. Preston Moon, the oldest son of Rev. Moon, had been running the newspaper since his father turned it over to him four years ago.

_______________________________________________

-- Publishers see value of print
(Newspapers & Technology) -- Publishers believe they will make money from iPad, tablet and e-reader users, but they said their core print products remain valuable and will continue to be produced, according to a survey conducted by the Audit Bureau of Circulations and ABC Interactive.

The survey found that 37 percent of those polled expect mobile revenues to “significantly impact” their revenue streams within the next two years, but a strong majority believe their print publications will continue to exist. ABC said 78 percent of respondents disagreed with the notion that their publications would be delivered in a digital-only format within the next five years.

_______________________________________________

-- Geography Awareness Week feature
Nov. 14-20 classrooms will commemorate Geography Awareness Week. For the ninth year, Missouri Press worked with the Missouri Geographic Alliance to create youth features for our newspapers that tie to the national theme set by the National Geographic Society. This year's theme is Fresh Water.

One feature is now available. To access this FREE feature, visit www.mo-nie.com and use download code: geography10.

_______________________________________________

-- Fresh Ideas from Summit 3
State press associations in Iowa, Minnesota, Illinois, Wisconsin, Kansas, Nebraska, South Dakota and Missouri teamed up to conduct the third in a series of educational events aimed at developing new ways to ensure the successful future of the newspaper industry. 

Midwest Newspaper Summit 3, Newspaper Evolution: Make Change Happen, was held in Kansas City. Read a report on the Summit on the MPA website at http://www.inanews.com/midwestsummit.html.
_______________________________________________

-- Washington Post used 'crowd-sourcing' at rally
The Washington Post experimented with crowd-sourced reporting through a partnership with Intersect.com during the Rally to Restore Sanity staged by comedy news anchormen Jon Stewart and Stephen Colbert.

The site allowed users to post reports including text, photos and video. Select user contributions from the Rally appeared in a live, monitored feed on The Washington Post website.

Intersect organizes content by defining events as intersections of time and place, allowing stories to be browsed chronologically or geographically. To qualify for inclusion in WaPo, users had to choose the correct time and location -- event date at the National Mall in Washington, D.C. -- when filing their stories. The Washington Post then drew on content contributed by users, as well as its own Story Lab team, which also filed stories on Intersect.

The criteria for deciding whether to include Intersect stories in the WaPo live feed were the same standards governing other user contributions. Users had to be at least 13 years old and relinquish all rights to the material they submitted.
_______________________________________________

-- Application for Active Membership

This is notice of the application for Active membership in Missouri Press Association from The Countian, a weekly newspaper published by Richard Gard at 638 First St., Hillsboro, MO 63050, phone (636) 789-5853; Jefferson@molawyersmedia.com.

Missouri Press Active members are entitled to all rights and privileges of Missouri Press Association membership. Membership is subject to approval by the MPA Board of Directors.

The Board of Directors considers applications for membership at its next meeting after this notice of application has been published a total of three times in the mid-month printed Bulletin and weekly eBulletin. 

Any MPA member with comments about applications should direct them to the MPA office in Columbia, mailto:dcrews@socket.net.

_______________________________________________

-- New Revenue Streams webinar 

Thursday, Nov. 18, 1-2 p.m. — In this Online Media Campus webinar, Mike Blinder will reveal several recently deployed, highly successful multimedia sales programs from various-sized markets that generated significant new revenue from new advertiser categories. You'll learn detailed information on how these programs were developed, along with exact methods of pricing and packaging, and target advertiser categories. The actual sales materials used “in the field” to close new business will be available for download.
Register by Monday, Nov. 15; $35 ($10 added after Nov. 15). Group discounts available. Visit  http://www.onlinemediacampus.com for more information and to register.
-Get Found! Search Engine Marketing and Optimization  
Wednesday, December 8, 1-2 p.m.

Discover and understand how customers find your website and how to take simple steps to generate more traffic and revenue.

Missouri Press is a partner in Online Media Campus. MPA members can get this excellent training for only $35 (group discounts are available). 
Check out the schedule of coming webinars and archived lessons at http://www.onlinemediacampus.com.
_______________________________________________
-- Learn from Inland Press
Here are the Inland Press Association webinars coming in the next several weeks.

Missouri Press helps Inland promote its training programs, so MPA members are eligible for Inland training webinars at the membership rate of $75 each. Read details about them and register under the "Training" menu at inlandpress.org.

Increase Your Advertising Sales Through Local Business Seminars
Thur., Nov. 11, 2 p.m. Central

Build a business seminar program to increase your product and advertising sales with local businesses. 
Mobile Web and Advertising — A Local Opportunity
Tues., Nov. 16, 10:30 a.m. Central

Strategies for building mobile usage and driving local mobile advertising, and mobile solutions from applications to analytics, advertising to news alerts.
Newsroom Training: The Art of the Interview
Thur., Nov. 18, 10:30 a.m. Central

The best interviews resemble a conversation as opposed to a grilling. 
All the Rage: What You Need to Know Before You Leap into the App World
Thur., Nov. 18, 2 p.m. Central

There is a whole host of questions publishers need to be aware of before they leap into the app world. 
Get Found! Discover and Understand How Customers Find Your Website
Fri., Nov. 19, 10:30 a.m. Central

Uncover simple steps to generate more traffic and revenue for your newspaper website. 

Capitalize on Co-op
Thur., Dec. 2, 2 p.m. Central

Make sure you’re ready to help your customers take advantage of their share of the manufacturer and supplier dollars that can help them grow their businesses by advertising with you. 
Staying Cool Under Pressure — No Matter What
Thur., Dec. 9, 10:30 a.m. Central

Staying cool is all about making choices: taking a second look, deciding not reacting and action-planning.

How to Get in the Digital Game Without Breaking the Bank
Wed., Dec. 15, 2 p.m. Central

There are low-cost or even free options that newspapers can take advantage of to spruce up their digital presence. This webinar will walk you through some of the options.
_______________________________________________

--MPA Calendar

November
1-24 -- MPA judges online entries in Iowa Newspaper Foundation Newspaper and Advertising contests.

December
3 -- Open House/Luncheon for Legislators and MPA members, 11 a.m.-1 p.m., MPA office, 802 Locust St., Columbia

April 2011
14-15 -- Missouri Advertising Managers' Association, Sheraton Sports Complex Hotel, Kansas City

September 2011
8-10 -- 145th Annual MPA Convention, Hilton Convention Center at Branson Landing, Branson
_______________________________________________
--Job Bank & Marketplace

HELP WANTED

ACCOUNT EXECUTIVE (AE) / SALES REPRESENTATIVE: If you are integrity-oriented; If you are serious about customer service; If you care about solving problems for your clients; If you are self-motivated; If you have a desire to succeed; If you have a genuine interest in business; AND, If you desire to be compensated for a job well-done, You may be a candidate for an outside Advertising Sales Representative position within our company in the Southwest MO area. We pride ourselves in being a “Customer-First” company. We put the needs of our clients before our needs, and we work hard to always do what we say we will do. We are looking for an advertising sales representative who will assist local businesses with their advertising needs. Visit our website at www.commpub.com. If you are all the above and Detail-Oriented, Creative, Trustworthy, Responsible, a Consistent Achiever, we've got a job for you. EOE. Send resume to: AE position, PO Box 330, Bolivar, MO 65613, email: careers@MO.NeighborNews.com or fax: 417-326-8701. 11-08

MARKETING COORDINATOR: Marketing Coordinator for Springfield-based regional commercial printer. Reports to the Sales & Marketing Manager. Build customer data bases, generate leads, assist in marketing brand using traditional and social media. EOE. Send resume to: Marketing Coordinator, P.O. Box 330, Bolivar, MO 65613; email to careers@MO.NeighborNews.com or fax to 417-326-8701. 11-08

REPORTER: The Marshfield Mail seeks a talented community-minded reporter with digital skills to join the staff of its next-generation newspaper. Located in the beautiful Missouri Ozarks, Marshfield is the county seat of Webster County, located 20 miles east of Springfield. We publish on a top-flight digital platform, including a new community site for user-generated content and a new cutting-edge website to showcase our weekly editions. We seek a reporter with outstanding digital and written storytelling skills to help us take the next step in our growth; one who can produce bright feature stories and tightly summarize the school board and city hall. Experience and award-winning clips are a plus.  Photography, video and pagination skills are a big plus. Cub reporters with backpack journalism skills should apply. EOE. Please send cover letter, resume, samples of your work, along with your salary needs to: Reporter, P.O. Box 330, Bolivar, MO 65613, or email careers@MO.NeighborNews.com or fax 417-326-8701. 11-08

STAFF WRITER: The Carthage Press, Southwest Missouri's oldest daily newspaper and a division of Gatehouse Media, has an opening for a full-time writer with strong print and design skills. We are looking for someone who enjoys community journalism and demonstrates versatility in a variety of daily assignments. The preferred candidate must be dependable, dedicated with a strong work ethic. The position requires the preferred candidate to cover and report various government and local school functions, cover and reports on local high school sporting events, cover and photograph various community events and design and layout daily pages on deadline. This is a full-time salaried position for serious newspaper professionals. Please e-mail resume, cover letter, examples of writing and design to: jhacker@carthagepress.com or mail to: P.O. Box 678, Carthage, Mo. 64836.

EDITOR: The Platte County Citizen, a thriving weekly in Platte County, Mo., has an opening for a full-time assistant editor. The preferred candidate must be dedicated, dependable, organized and able to do it all in the newspaper business: cover and report on various government and school board meetings, cover and report on local high school sporting events, cover and photograph various community events and design and lay out pages each week. The preferred applicant will also possess his/her own digital camera equipment and must be experienced with Photoshop, QuarkXpress and InDesign programs. This is a full-time salaried position for serious newspaper professionals only. Send resume to Lee Stubbs at The Platte County Citizen, PO Box 888, Platte City Mo. 64079 or e-mail to plattecitizen@kc.rr.com.

EDITOR: The Ste. Genevieve Herald, a 129-year-old weekly newspaper located within easy driving distance to St. Louis and Cape Girardeau, Missouri, is seeking an experienced editor. We are looking for someone who enjoys community journalism, has a can-do attitude and demonstrates versatility in a variety of situations. Our candidate must have experience in covering different beats, possess strong people skills and be comfortable in the role of mentor. The know-how and curiosity that generates intriguing story ideas are essential. Candidate should possess good photography and writing skills, have a strong news sense, as well as being a writing editor. Other duties include page layout and design for both print and website editions. Proficiency in Adobe Creative Suite 4 is a must. Successful candidate will supervise a staff, which currently consists of one full-time sports/associate editor, one part-time reporter/rewriter and one part-time typesetter/paginator. This is a full-time, salaried position with vacation and health benefits. Please e-mail resume, cover letter, writing samples and salary requirements to: jmace@stegenherald.com, cc: bburr@stegenherald.com or mail to: Ste. Genevieve Herald, P.O. Box 447, Ste. Genevieve, MO 63670.

FOR SALE
N. MO. WEEKLY: Locally owned, hometown weekly newspaper in La Plata, Missouri. 1,000 circulation. Mostly farm and rural area oriented. Homey, small "mom and pop" paper. Kids are grown and gone, time for me to do the same. If interested please call Becky at 660-651-9704 or The Home Press at 660-332-4431 for more information. 11-09
PREPRESS EQUIPMENT: Douthitt UV Plate Burner, 40 X 60, Approx. 4 years old; Douthitt 33 X 43 Plate Burner; GNS Plate Processor, 1-step, 25 in. plate, 6 years old; 33 X 43 light Table. Contact Bill James, Publisher, The Daily Star-Journal, Warrensburg, Mo., billjames@npgco.com; (660) 747-8110; cell (660) 429-9488. 11-8
______________________________________________
-- End Note

If others in your office should receive this eBulletin, please reply with their names and email addresses. 

The eBulletin is sent each week, except at the middle of each month, when a printed Bulletin is mailed. A PDF of the printed Bulletin will be placed on http://www.mopress.com and an email message will be sent to you that it has been posted.
If you read the printed Bulletin online and don't need the printed copy, let us know so we can take you off the mailing list and save the postage.

EBulletins are archived on the MPA website at http://www.mopress.com/ebulletin.php.
Direct comments to: Kent Ford, MPA Editor, at kford@socket.net.
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