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-----------

-- Knowing your legislators helps Mo. Press efforts
It is important that local newspaper people get to know their legislators. The relationship you have with your state senator and representative help the Missouri Press Association more than anything else when MPA is advocating for newspapers in the Capitol.
Legislators frequently comment that it is contact from constituents that helps them decide how to vote on issues. 
If your legislators can connect your emails and phone calls to someone they know, it can make all the difference as they make decisions about open government, public notice and other issues that affect newspapers. 
Talk with your legislators at community events, invite them to lunch or to have a cup of coffee. Let them know you’re interested in what’s going on in the Capitol, and that you intend to contact their offices from time-to-time to offer information on issues like the Sunshine Law and the publication of public notices.

This does more than give the legislators a face to go along with your name. It sets the stage for your future contact and will make you less hesitant to make the call or send the email, which you may be asked to do at a moment’s notice.

The 2010 session will begin in a week. Plan to be a voice for newspapers in Jefferson City throughout the session.

-----------

-- Begin FREE Serial Story in January 

For the sixth year, the Missouri Press Foundation has organized a Reading Across Missouri campaign to encourage children to read and learn in their newspaper.

 

The 2010 eight-chapter serialized story, “Colorful Characters,” is now available for you to download, along with a promotional ad and a teacher guide. All are FREE if you begin publishing the story in January.

 

“Colorful Characters” is about George Caleb Bingham’s life from his boyhood in Franklin and Arrow Rock to national fame as an artist.

 

To get the features, visit www.mo-nie.com and use download code: readmo10.

 

If you have questions contact Dawn Kitchell, MPA educational services director, (636) 932-4301, kitchell@yhti.net.
-----------

-- Sign Up Now for 2010 Network Revenue

If your newspaper is not in Missouri Press Service’s Statewide Classifieds or 2x2 Program, you need to get signed up now!

You need to be part of the programs by the first of the year to get a share of the revenue. 

Call or e-mail Jennifer Plourde at Missouri Press for information, (573) 449-4167; mailto:jplourde@socket.net.
-----------

-- Kansas Reporter Ordered to Testify
(AP) -- The attorney for a Dodge City, Kan., reporter ordered to reveal confidential sources plans to challenge the judge's ruling, arguing that the court misinterpreted long-standing precedent. 
Dodge City Globe reporter Claire O'Brien said the ruling is particularly chilling to newsgathering in Kansas because the judge ruled that the information held by the reporter must only be "relevant" to a criminal case to be subject to discovery. In the past Kansas judges have applied a balancing test to determine whether the need for the information outweighed the reporter's privilege of confidentiality, providing at least limited legal protection. 
Kansas does not have a media shield law (nor does Missouri). 
The information relates to a story published in the Globe after a jailhouse interview with a man charged with second-degree murder. The suspect, who is Hispanic, reportedly told O'Brien that he acted in self-defense. 
The Globe story cited confidential sources saying that one of the shooting victims had a "base of support that is well-known for its anti-Hispanic beliefs" and had a supply of semiautomatic weapons. 
O'Brien has been ordered to testify at a Jan. 5 inquisition, the Kansas equivalent of a grand jury. The newspaper intends to ask for a stay and appeal the case to the Kansas Court of Appeals, said William Hurst, the attorney representing Globe owner GateHouse Media Kansas Holdings II Inc. 
"Going to jail is something I am able to do and willing to do," O'Brien said. 
For years, Kansas lawmakers have shown little interest in passing a shield law, claiming none is needed.

-----------

-- Free TV Ending? Ad Money No Longer Enough
(AP) -- The business model is unraveling at ABC, CBS, NBC and Fox and the local stations that carry the networks' programming. Cable TV and the Web have fractured the audience for free TV and siphoned its ad dollars. The recession has squeezed advertising further, forcing broadcasters to accelerate their push for new revenue to pay for programming.

The changes could mean higher cable or satellite TV bills, as the networks and local stations squeeze more fees from pay-TV providers such as Comcast and DirecTV for the right to show broadcast TV channels in their lineups. The networks might even ditch free broadcast signals in the next few years. Instead, they could operate as cable channels, a move that could spell the end of free TV as Americans have known it since the 1940s.
Fox is pursuing its strategy in public, warning that its broadcasts -- including college football bowl games -- could go dark Friday for subscribers of Time Warner Cable, unless the pay-TV operator gives Fox higher fees. 
The future of free TV also could be altered as the biggest pay-TV provider, Comcast Corp., prepares to take control of NBC. Comcast has not signaled plans to end NBC's free broadcasts.
-----------
-- Circulation: Greatest Offer in the World
(MPA Archives) -- Marketing expert Dean Reick, president of Direct Creative of Columbus, Ohio, calls the money-back guarantee the second greatest offer in the world. In DM News magazine he offers these suggestions:

- Make your guarantee visible. Give it a prominent place and highlight it in the paper or make it an insert.

- Include "sell" copy in your guarantee. Tell readers to fill out a form and mail it in today. Try the paper for six months. If they don't like it, they can have their money back. The longer you give for the guarantee, the more people will never ask for a refund. Make it a year if you want.

- State your guarantee in the strongest possible terms. Unconditionally guaranteed; No-Risk guarantee; 100 Percent Satisfaction guarantee.

- Go beyond money-back. Offer more than their money back. Offer to hold their check for six months before cashing it. Offer to return the check if they are not satisfied.

- Make your guarantee look official. Use a certificate border, special background and icons, other graphics that give it a look of value.

- Give a gift with the guarantee. Tell readers they can keep the gift, even if they are unsatisfied with the paper.

- Be specific about return procedures. Tell readers how they can get their money back. This adds to the believability of your guarantee.

What is Rieck's number-one greatest offer in the world? The only thing better than promising to give your customer's money back is never asking for money in the first place. The free trial offer is the greatest offer in the world.
-----------
-- NAA offers “Moving to Mobile” guide
ARLINGTON, Va. – As mobile users across the country upgrade to cell phones equipped with sophisticated Web browsers, the Newspaper Association of America created a resource to help newspaper companies capitalize on the latest technology. “Moving to Mobile,” online at http://www.naa.org/mobile, is a comprehensive development and growth guide that details how newspapers can harness mobile technology from setup to successful execution.

“Mobile content and marketing offer tremendous opportunities for local media, and newspapers that offer resources and content for easy mobile browsing will find themselves well ahead of the curve,” according to NAA.
-----------

-- Readers Are Source of Revenue

Want more sources of revenue? How about your readers? Every one of them is a potential buyer. Promote and sell special occasion notices: Birthdays, anniversaries, graduations, special honors, thanks yous, etc. Offer several sizes with extra fees for photos, graphics, etc. 

If you do this, Promote It -- Constantly!
(Presstime, from the archives) -- Many newspapers began charging for obituaries several years ago. Now more newspapers are charging for wedding and engagement announcements -- and they're meeting little resistance for doing so.
An Illinois newspaper publishes basic wedding, anniversary and engagement announcements for free on Sundays, but offers a menu of charges for add-on and photos.

People plan weddings, the paper reasons, so it provides an order form with layers of information that people can buy. Forms are distributed to bridal shops, florists, and photographers.

Another Illinois paper began charging for all wedding announcements and anniversary notices a few years ago. 

A California paper charges nothing for the first 15 lines and applies a per-line fee after that. It calculates wedding announcements similar to retail space, with three photo sizes available. Wedding announcements appear in the Sunday paper, anniversaries on Monday and engagements on Tuesday. It groups announcements together on a page titled "Celebrate Life's Special Occasions."

-----------
-- SPJ Scolds NBC for ‘Checkbook Journalism’
INDIANAPOLIS – The Society of Professional Journalists' Ethics Committee said NBC News breached widely accepted ethical journalism guidelines by providing the plane that carried David Goldman and his son back to the United States from Brazil after a high-profile custody battle.

NBC conducted an exclusive interview with David Goldman during the flight it financed and another exclusive interview once the Goldmans returned to the United States.

Journalists know this practice as "checkbook journalism."

The SPJ Code of Ethics urges journalists to act independently by avoiding bidding for news and by avoiding conflicts of interest.

By making itself part of a breaking news story on which it was reporting -- apparently to cash in on the exclusivity assured by its expensive gesture -- NBC jeopardized its journalistic independence and credibility in its initial and subsequent reports, SPJ said. NBC's ability to report the story fairly was compromised by its financial involvement.
-----------

-- Analyst Upgrades Newspaper Stocks
(Sacramento Business Journal) -- A Wells Fargo Securities analyst gave the battered newspaper industry an early Christmas gift: a better outlook for advertising revenue and profits.

Analyst John Janedis said, “After years of downward revenue estimate revisions, it appears as though the newspaper ad market is improving more quickly than we anticipated, particularly in December.”

He upgraded Gannett Co. Inc., the nation’s largest newspaper chain, to “outperform” from “perform” and the New York Times Co. to “market perform” from “underperform.” 

The McClatchy Co., publisher of 30 daily newspapers, including The Kansas City Star and The Sacramento Bee, has a much-improved outlook with revenue and has lifted a pay freeze, McClatchy chairman and chief executive officer Gary Pruitt said this month.

-----------
-- Clear Channel Eases Debt Load
NEW YORK (Reuters) -- Debt-laden radio company Clear Channel on Monday said its outdoor unit completed raising $2.5 billion in the high-yield debt market, removing concerns about the company's short-term liquidity.

The company, burdened with about $20 billion debt as of Sept. 30, faced declining advertising spending as the financial crisis forced companies to cut back.

Its subsidiary Clear Channel Outdoor, which is majority owned by Clear Channel and sells billboard and transit advertising, in November reported a 19 percent decrease in revenues over the previous year.
-----------
-- Print Ads More Than Twice as Effective as TV Ads 
(TimesOnline) -- Print advertising is more than twice as effective as television advertising for large retailers, according to new data seen by The Times (of London).

Every £1 spent on print advertisements yields £5 in revenue, compared with £2.15 for television and £3.44 for online advertising, a study of 26 leading UK retailers found.

The anonymous participants of the study, which was carried out by Microsoft Advertising, included large clothing stores, big grocery retailers, fashion retailers and department stores.

Of the firms surveyed, 24 were in the top 100 UK companies in terms of media spend. 

-----------
-- Francis Pike to celebrate 100th birthday

Francis Pike will celebrate his 100th birthday anniversary on Jan. 4, 2010. He was born in Indian Creek, Mo. 
Mr. Pike came to Columbia to attend the University of Missouri at the age of 17. He is the oldest living graduate of the Missouri School of Journalism. 

He began working at the Columbia Daily Tribune while attending college and was employed there for 75 years. He was the Circulation Director for many years. He wrote several columns as well, including the very popular Mid-Missouri Memoirs. 
The author of several books, Mr. Pike is considered to be “The Boone County Historian.” He has served as President of the State Historical Society and is a member of the Boone County Historical Society. 

Mr. Pike was married to Mary Winifred Anthony for 51 years. After her death he married Clara Wiedmeyer. He has one son, one daughter, two granddaughters and two great-granddaughters. 

-----------

-- Podcast on making money with MPS networks

A podcast with discussions about all of the ways to make money through Missouri Press Service ad networks is posted on the MPA website. 

From the 2x2 (display) network, to the Classified Ad Network, Mighty Mo and Online Ad Network, MPS can help your newspaper, and your salespeople, make more money.  

Click this link to download the podcast, sit back and listen.

http://www.mopress.com/_lib/files/GregMike1.mp3
Forward this email to all of the salespeople in your office so they can learn about new prospects and new products to sell to increase revenue at your newspaper.

Contact Jennifer Plourde or Greg Baker at MPS with any questions or concerns about ad network opportunities. (jplourde@socket.net or mailto:gbaker@socket.net)

-----------

-- Inland Press 2010 meetings, webinars

Inland Press Association has scheduled its Key Executives Conference, its annual Family Owners Conference and training webinars for early 2010.

Go to Inland’s website (http://www.inlandpress.org/) for details and registration information. 

-----------

-- Inland Press Calls for Entries
Inland Press Association invites entries to its New Frontier Awards for innova​tion in online publishing. The contest consists of three catego​ries that recognize achieve​ment in producing and disseminating news content using online and new media platforms.

Submit entries at InlandPress.org. The online form will ask for a URL for each entry, and a description of the fea​ture (limited to 2,000 characters). The description allows you to make your case for winning the award. 
Entries will be judged on:

Creativity--What was the strategy behind the initiative? How did the idea develop? What obstacles were over​come?

Results--What level of success did the initiative attain? What tangible impacts were felt? What was your return on investment?

Entries and payment must be received by Jan. 15. For more information, contact Elaine Lange at 847.795.0380 or mailto:elange@inlandpress.org.
-----------

-- Run ad to help Historical Society

The State Historical Society of Missouri is being challenged by cutbacks in state funding. It is seeking private donations to meet its budget.

The Society has prepared a 2x6 ad for Missouri Press Association members. MPA and the Society ask that you consider publishing this advertisement as a donation to the Society.

You may add your newspaper's logo as a sponsor of this ad. Possibly you can recruit sponsors in your community to pay for the advertising space.

The Society thanks you for your consideration.

Download the ad at http://www.mopress.com/foundation.php?blog_id=92.
-----------

-- Newspaper Summit 2 in Des Moines in February
Midwest Newspaper Summit 2, a forum for ongoing examination of the economics of the news industry, will be Thursday, Feb. 4, at the Downtown Marriott Hotel in Des Moines, Iowa. A welcome reception will be Wednesday, Feb. 3, for those arriving early. 

The Friday after Summit 2 coincides with the Iowa Newspaper Association’s annual Convention and Trade Show. Summit registrants are invited to stay and attend INA sessions on Feb. 5 for only $15. 

Rates for Summit 2 are $60 per registrant through Jan. 27, $75 per registrant after Jan. 27, and $15 for students. Discounted hotel rates of $107 are available until Jan. 20. 

Registration and accommodation information is available at http://www.newspaperevolution.com. 

If you have questions contact Jennifer Asa at (515) 422-9070.
When making your plans to travel to Des Moines for the Summit 2, consider staying for a long weekend so you’ll have enough time to enjoy the many things the city has to offer. Don’t let Midwest winters scare you away from a trip to central Iowa.
The Marriott Hotel, home to Summit 2, is on Des Moines’ convenient four-mile skywalk system. The system makes it easy to stay warm and comfortable while walking between the Summit, hotels, shopping, restaurants and entertainment.

Downtown Des Moines has been rejuvenated in the past few years as the city has undergone a $2.85 billion renaissance. For information about the Des Moines area, visit www.seedesmoines.com. To register for the Midwest Newspaper Summit 2, visit http://www.newspaperevolution.com.

-----------

-- MPA forms on mopress.com

Forms, fliers and ads about Missouri Press meetings and activities can be found on the “current forms” page of mopress.com. 

The address for that page is http://www.mopress.com/CURRENT_FORMS.php. 

Now on the site: A registration form for the Northwest Missouri Press Association meeting in January and a form to request Press cards for your staff members.

Forms that reside permanently on the page are MPA membership forms and sign-up sheets for all of the Missouri Press Service advertising networks. 

-----------

-- National Champions at Northwest Press meeting
The Northwest Missouri Press Association will hold its 120th Annual Convention Jan. 21-22 at the Holiday Inn Riverfront in downtown St. Joseph. The first night’s activities on Thursday will be at the Pony Express Museum.

Among the Friday speakers will be Football Coach Mel Tjeerdsma, whose Northwest Missouri State University Bearcats won the NCAA Div. II Championship on Dec. 12. Also featured will be Iowa community newspaper publisher Peter Wagner, whose N’West Iowa Review has won many national awards. 

Missouri Western State University Athletic Director Dave Williams will give an update on the construction of training facilities for the Kansas City Chiefs on the St. Joseph campus. Legislators from Northwest Missouri will talk about the coming session.

A registration form is at http://www.mopress.com/_lib/files/11_13_NWPress_registration.pdf.

Call the Holiday Inn Riverfront at 816-279-8000; the rate is $68. 

Contact Northwest Press President Jim Fall in Maryville (660-254-3100) if you have questions.

-----------

-- Maneke podcasts on legal issues

Each month, Missouri Press Hotline Attorney Jean Maneke offers a new podcast on legal issues important to Missouri’s newspapers. These podcasts can provide your staff with important information in less than 20 minutes. 

Go to http://www.mopress.com/podcasts.php or use iTunes and search for Jean Maneke for a complete archive of these audio recordings.

-----------

-- Mo. Press Foundation Seeks Support

The 25-year-old Missouri Press Foundation and its Board of Directors hope donations will be received in the coming months to give the Foundation another 25 years! 

For information about the Give It Another 25! Campaign and other ways to support the Foundation, contact Doug Crews at 573-449-4167 or mailto:dcrews@socket.net.

To learn more about the Foundation, go to http://www.mopress.com/foundation.php?pagetype=MPF.
-----------

-- Newspaper In Education Grant Program
One of the many ways Missouri Press Association is helping newspapers reach young readers is through the Foundation’s Newspaper In Education Grant Program. This program enables your newspaper to seek tax-deductible donations from businesses and organizations in your community (or beyond) to help you provide classroom newspapers to your local schools.

Contact Dawn Kitchell, MPA’s NIE director, for information: (636) 932-4301; mailto:kitchell@yhti.net.

-----------
-- Unique items available from MPA Store

An Emmy-winning video about Missouri newspaper history, ball caps and T-shirts, souvenir Convention glasses.

All of those things and more are available at the Missouri Press online store. Check it out at http://www.mopress.com/store_welcome.php.

Sales of items from the Missouri Press Store help support Missouri Press Association and its programs.

-----------

--MPA Calendar

January, 2010

6 -- Legislature convenes 
21 -- MPA/MPS Boards meet, Columbia

21-22 -- Northwest Missouri Press Association meeting, Holiday Inn, St. Joseph

February
4 -- Midwest Newspaper Summit 2, Des Moines

March
1-5 -- National Newspaper in Education Week

14-20 -- National Sunshine Week

17-19 -- NNA Government Affairs Conference, Washington, D.C.

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
18-19 -- MSNE/Ozark Press Association joint meeting, Chateau on the Lake, Branson

April
22-23 -- Missouri Advertising Managers’ Association meeting, Lodge of Four Seasons, Lake Ozark 

June
10 -- MPA/MPS Board meeting, Resort at Port Arrowhead, Lake Ozark

11-12 -- Show Me Press Association annual meeting, Resort at Port Arrowhead, Lake Ozark
September
30-Oct. 3 -- 124th NNA Convention and Trade Show, Hilton, Omaha

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
October 2010
14-16 -- 144th MPA Convention, The Lodge of Four Seasons, Lake Ozark
-----------

--Job Bank & Marketplace

HELP WANTED
EXECUTIVE DIRECTOR, Wisconsin Press Association: The world’s oldest press association seeks applicants in a planned leadership transition to be completed by June 1, 2010. The Wisconsin Newspaper Association is a 501(c)(6) trade association representing more than 230 weekly and daily newspapers in Wisconsin. The WNA executive director also serves as president of a wholly owned subsidiary and a 501(c)(3) charitable foundation.

The individual works primarily in the arenas of the newspaper industry, state government to include the Legislature and state agencies, and public relations. Serving as WNA’s chief lobbyist, the director is responsible for all WNA and WNAF functions including financial, staff, resources and programs. The successful candidate will be a collaborative leader able to identify and act on strategic and entrepreneurial opportunities. The ideal candidate will have personal knowledge of the newspaper industry and a record of professional accomplishment sufficient to command the respect of WNA members, legislators and established strategic partners. Compensation will be commensurate with qualifications and experience. For assured consideration, an application letter describing interest and abilities with accompanying professional resume should be received by Jan. 15, 2010; however, applications may be considered beyond that date until needs of the position are met. E-mail cover letter, resume and references (Microsoft Word or .pdf only) to Search@WNAnews.com. 12/15

  EXECUTIVE DIRECTOR, New Mexico Press Association: Terrific opportunity for an exceptional leader to take this newspaper organization to a new level. This is a challenging job that requires excellent sales, organizational, financial and management skills. Ideal candidate will have demonstrated success in integrating new media with traditional newspaper operations at various-sized operations. Lobbying experience is a plus. Currently, the association is managed as a two-person operation based in Albuquerque. Salary and bonus opportunities will grow as operations expand. To apply, send resume and cover letter to Executive Director, New Mexico Press Association, P.O. Box 30518, Albuquerque, NM 87190, fax to 505-275-1449, or email to director@nmpress.org. Applications should be received by Jan. 4, 2010.
###

