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-----------

-- Day at Capitol Feb. 18; Register for FEB. 17 RECEPTION

MPA Day at the Capitol will be Thursday, Feb. 18. 

This is a free event for MPA members, including lunch with the governor, but you must register. Lunch will be paid for by Missouri Press. If you register for lunch and do not attend, Missouri Press will bill your newspaper $10 for each no-show.

MPA encourages you to go to Jefferson City on Wednesday, Feb. 17, to visit your representatives and senators and to help lobby on MPA issues. MPA will distribute talking points in advance.

MPA NEEDS TO KNOW NOW IF YOU PLAN TO ATTEND THE WEDNESDAY EVENING RECEPTION. That event will be cancelled if too few people register. Email mailto:kwilliams@socket.net.

If you need a hotel room, MPA will have a room block at the DoubleTree in Jefferson City ($99). Call the hotel at (573) 636-5101.

The agenda:

Wed. Feb. 10: MPA members come to the Capitol to visit Legislators.
5:30 p.m. MPA Reception for newspaper members only at the DoubleTree.

Thurs. Feb. 11: Breakfast on your own
10-11:45 a.m. — Program in the Senate Lounge, third floor, Capitol 

Noon — Lunch in the Governor's Mansion

1 p.m. — Gov. Jay Nixon, followed by Legislative Leaders panel

2:30 p.m. — End of program

To register, mail, fax or email the names of people from your newspaper who will attend Day at the Capitol. Be sure to indicate those who will attend lunch; they won't get into the Mansion if their names are not on the list. An accurate count for lunch is critical.

Email or fax the names to Kristie Williams at MPA, (573) 874-5894; mailto:kwilliams@socket.net.

------

-- Iowa committee rejects public notice change

(from the Quad City Times) DES MOINES – A proposal to shift the publication of governmental legal notices from newspapers to internet-based and electronic means was rejected last week by an Iowa Senate committee.

The Senate State Government Committee voted 13-1 against the idea as part of a massive government reorganization and efficiency measure. The panel later voted 10-4 along party lines to approve the overall measure.

Backers said the change could save local governmental entities up to $10 million a year. However, Sen. Pam Jochum, D-Dubuque, noted that one in four Iowans don’t have internet access, while 87 percent of Iowans read newspapers.

Jochum also said the change would foster an appearance that government was “trying to control its own message” by disseminating information solely through government websites and sources.

--

-- News briefings on state of health care in Missouri

Journalists from across the state are invited on Friday, Jan. 29, to a day of news briefings in Jefferson City focused on the state of health and health care in Missouri.
This no-cost event – presented by the Association of Health Care Journalists (http://www.healthjournalism.org/jc10) – is meant to provide reporters and editors with access to state officials focused on the health of Missourians. You'll get insight into state health policy during a period of intense reform, stories of immediate use and ideas to pursue in the weeks ahead.
Location: Capitol Plaza Hotel, across the intersection from the Capitol.
The day's events from 8:30 a.m. to 2:30 p.m. will include free breakfast and lunch. 

To reserve meals and obtain credentials for the event, send an RSVP via the online form at http://www.healthjournalism.org/state-of-health-form.php. Call AHCJ at 573-884-5606 with any questions.

------

-- New Apple tablet could help newspapers  

(from The New York Times) — SAN FRANCISCO — With the widely anticipated introduction of a tablet computer at an event here this morning (Jan. 27), Apple may be giving the newspaper industry a way to charge for content. By marrying its software and hardware with the iTunes payment system, Apple could help create a way for newspapers to alter the economics and consumer attitudes of the digital era.

With the new tablet, media companies could be submitting themselves to similar pricing restrictions as the music industry and sacrificing their direct relationship with customers to Apple.

For now, at least, the technology and media industries are looking at the brighter side. “Steve believes in old media companies and wants them to do well,” said a person who has seen the device and is familiar with Apple’s marketing plan for it, but who did not want to be named because talking about it might alienate him from the company. “He believes democracy is hinged on a free press and that depends on there being a professional press.”

Part of the media industry’s high hope for the tablet comes from descriptions of the device from analysts and others who have been briefed on it.

It will run all the applications of the iPhone and iPod Touch, have a persistent wireless connection over 3G cellphone networks and Wi-Fi, and will be built with a 10-inch color display, allowing newspapers, magazines and book publishers to deliver their products with an eye to the design that had grabbed readers in print.

Their optimism for the tablet also stems from consumers’ willingness to spend money using mobile devices. In the last decade, while people downloaded music illegally to their desktop computers, they happily paid small amounts of money on their cellphones to download ring tones and send text messages.

--

-- SPJ Spring Conference in Omaha

SPJ will hold its Region 7 Spring Conference April 9-10 in Omaha. You only have until March 9 to catch the discounted early-registration fees.
The conference is open to any and all, not just SPJ members. 
The conference will feature conversations professionals are having all over the country about emerging technologies, freedom of information and the future of journalism. Highlights include sessions on FOI, diversity, entrepreneurship, multimedia and keynote speaker Joe Jordan, founder of NebraskaWatchdog.org.

Read more about the conference schedule and accommodations and register online today.

If you register by March 9 you will receive the early-registration fees! The price for professional non-SPJ members is $90; the student non-member price is $70.

Contact Heather Porter at (317) 927-8000 ext. 204 if you have questions.

--

-- Free Seminar on AMBER Alert program

The Missouri Press Association is hosting a free seminar on the AMBER Alert program for all Missouri media, AMBER Alert coordinators, law enforcement, school officials and public information officers.

Children in Jeopardy is a highly interactive, four-hour workshop

taught by a team from the University of South Carolina’s College of Mass Communications and Information Studies.

There is no cost to you. The workshop is underwritten by Fox Valley Technical College through a grant from the U.S. Department of Justice.

NOTE: Register for this program at the website below, DO NOT register through Missouri Press. (Register soon; the program will be cancelled if not enough people sign up.) 

DATE & TIME: April 23, 9 a.m. –1 p.m.

LOCATION: Missouri State Highway Patrol General Headquarters Building, 1510 East Elm St., Jefferson City.

REGISTRATION LINK: https://www.fvtc.edu/apps/mytraining/Public/Home.aspx?1=65535. Register for Class 65535.
INFORMATION/QUESTIONS/PROBLEMS: Terri Moorer, WAN-IFRA Newsplex Program Coordinator, 803-348-0445, mailto:moorert@mailbox.sc.edu.

------
-- NAA Foundation seeks information on your NIE efforts

The Newspaper Association of America Foundation is conducting a survey of Newspaper In Education efforts across the nation. Often, small community newspapers are not counted in surveys like this. Take a few minutes to complete this survey to show that Missouri newspapers continue to engage young readers.
 
Results of this survey will enable the NAA Foundation to have an up-to-date picture of the Newspaper in Education and Youth Editorial universes. Information helps the Foundation to ascertain needs and funding levels. 
Help the Foundation to continue its support and assistance to newspapers by completing this survey. Here’s the link:
http://www.zoomerang.com/Survey/?p=WEB22A4H2PJUMP
--
-- Freedom may emerge from bankruptcy soon

Freedom Communications Inc., owner of The Sedalia Democrat, could exit bankruptcy by the end of March.

Unsecured creditors will receive more than $32 million to satisfy claims. The publisher's debt will be reduced to $325 million from $770 million under terms of the deal.

The Orange County (Calif.) Register (a Freedom newspaper) said Freedom's current owners, which include members of the Hoiles family and two equity funds, will receive nothing.

--
-- API extends Dollar Match Program

The deadline for API’s (American Press Institute) 2010 Dollar Match Program has been extended to Feb. 15. Act now to double the power of your training dollar: for every tuition dollar you put into your API training bank, API will match it! You can invest your tuition dollars in any combination of 2010 seminars and regional workshops.

Find out more here, or contact Carol Ann Riordan at 703-715-3315.

--
-- Google, AP feuding over content

(from Daily Finance) — Google is going on the offensive in a dispute with the Associated Press. Since 2007, Google has hosted AP stories, meaning the full content of those articles appears on Google-owned pages, including Google News. 

But the licensing agreement covering this arrangement expires at the end of January, and apparently negotiations over a new one aren't going well. 

In late December, Google quietly stopped hosting new AP stories. A Google spokesman declined to comment on the reason for the stoppage, and neither party has anything to say about the state of their talks. 

AP chairman Dean Singleton and CEO Tom Curley have been aggressive critics of Google. The tone suggests that AP thinks it deserves a lot more out of Google than the cash it's getting from the current deal. 

Google's response implies that AP is lucky it's getting anything at all when it is free to aggregate the headlines and link to those same stories on the websites of the newspapers that are AP subscribers. 

--

-- Radio talk network folds

Air America, the progressive talk radio network, announced last week that it would cease broadcasting immediately. In a statement on its website, the station said that it was bowing to what it called a “very difficult economic environment.”

The network cited poor national and advertising sales. It made this statement on the same day that Google announced record earnings from surging ad sales.

--

-- Supreme Court may have helped media

(from the Washington Post) -- The media -- particularly television networks and local broadcast stations and newspapers -- could end up being the big beneficiaries of last week's Supreme Court ruling lifting limits on corporate donations to political campaigns.

Before the ruling, corporations and labor unions could not use their treasuries to fund ads expressly supporting or opposing candidates. They also were banned from paying for ads that mention any specific federal candidate and air 30 days before a primary and 60 days before a general election.

Now, unless Congress throws up legal roadblocks to the ruling -- as some lawmakers are promising -- corporations are free to buy airtime for ads that back or oppose candidates and that take on campaign issues that could be of intense interest to those enterprises.

--

-- Coupon inserts on the rise

(from The New York Times) CHICAGO — Retailers were ramping up their use of free standing insert (FSI) coupons by eye-popping rates in 2009, according to Marx Promotion Intelligence.   

Dollar General, for instance, increased its number of pages by 386.2% with more than 885 million pages. It was third among the top 10 retailers measured by FSI "pages circulated," up from 10th place in 2008. Target remained the top retailer using FSI coupons, with more than 1.8 billion pages -- up 43.9% from 2008. It was followed by PetsMart, Dollar General, Walgreens, CVS/pharmacy, Family Dollar, Kroger, Publix, Safeway Food & Drug and Rite Aid.

Overall FSI "coupon activity" measured by the number of coupons dropped grew 8% during 2009 to more than 272 billion, said Marx.

The average face value of an FSI coupon increased 6.5% from 2008, but shoppers were hurried to use the coupons, which on average expired in 9.3 weeks.

(Note: Create some coupon inserts for area retailers -- group them if you or they want -- and insert them in your newspaper. Have these inserts in every issue of your newspaper for a great circulation promotion: "Every issue of your local newspaper contains coupons worth more than what you paid for the paper. Subscribe today!"

--

-- Lee stock jumps as ad decline slows

(Bloomberg) -- Lee Enterprises Inc., publisher of the St. Louis Post-Dispatch, jumped to its highest level in 18 months after reporting the decline in last quarter’s advertising sales slowed from the previous quarter.

Ad sales fell 16 percent to $154.4 million in the three months ended Dec. 27, Davenport, Iowa-based Lee said. They dropped 24 percent in the previous quarter, which ended Sept. 27.

“Advertising sales strengthened throughout the quarter, and the improved trend appears to be continuing into January and February,” Chairman and Chief Executive Officer Mary Junck said in the statement.

Lee briefly touched $4.77, the highest price since July 23, 2008.

Lee’s results suggest “the ad recovery is broad based across markets,” said John Janedis, a Wells Fargo & Co. analyst.

--

-- Saints sell papers in New Orleans

(from The Times-Picayune, New Orleans) — The Times-Picayune will continue selling copies of its Monday Super Saints edition of the newspaper today (Wednesday) at 8 a.m. until all copies are sold. The newspapers will be available at all of the newspaper's bureaus, including in St. Bernard, and at the downtown office.

The Monday edition sold out early Monday morning. More newspapers were printed and distributed Tuesday at the paper's six offices, but apparently we underestimated the passion of Saints fans again. The lines were so long in some places that deputies were kind enough to show up and help direct traffic.

(Note: If your newspaper has content that people want, they'll buy it. Local business people will love you for it, because they need you to sell newspapers to people in their market.)

--
-- Publisher enjoyed podcast on legislature

Richard Gard, President and Publisher of Missouri Lawyers Media, had this to say about a recent Legal Podcast from MPA Hotline Attorney Jean Maneke:
 
“I wanted you all to know how much I enjoyed Harry (Gallagher's) and Jean’s legislative podcast. It was excellently done, truly educational, and certainly thought provoking. Thanks for doing it.”
 
Have you listened to this program’s overview of Missouri lawmaking?

 

Jean and her guest, Harry Gallagher, longtime MPA legislative lobbyist, walk listeners through the complicated process of passing a statute.

To access this audio interview, visit http://www.mopress.com/podcasts.php. Podcasts also may be accessed through iTunes with a search for Maneke.

--

-- Kids using media 10-3/4 hours every day

(Center for Media Research) — According to a new study by the Kaiser Family Foundation, 8-to-18-year-olds spend an average of more than 71/2 hours a day, seven days a week with media (TV, cellphones, internet, iPods, movies, Twitter, Facebook, etc.). 

And, given the amount of time they spend using more than one medium at a time, today's youth pack a total of 10 hours and 45 minutes worth of media content into those daily 71/2 hours, an increase of almost 2-1/4 hours of media exposure per day over five years ago.

--

-- Dow dailies charging for web access

(from Newspapers & Technology Magazine) — The Standard-Times of New Bedford, Mass., and The Record in Stockton, Calif., have begun charging a fee to access content from their websites.

The dailies, both part of the Dow Jones Local Media Group, are allowing readers to access up to 10 stories per month free of charge, but above that, consumers have to subscribe at rates that range up to $3.56 per week for new subscribers of The Standard-Times and $2.67 per week for new readers of The Record.

Readers of both dailies can see international and national news, weather reports and other information free of charge. But local news, obituaries and archived stories, among other content, is restricted to paying subscribers.

--

-- Online ads to carry 'I' privacy icon

(The New York Times) -- Trying to ward off regulators, the advertising industry has agreed on a standard icon -- a little “i” -- that it will add to most online ads that use demographics and behavioral data gathered from consumers' internet use.

Most major companies running online ads are expected to begin adding the icon to their ads by midsummer, along with phrases like “Why did I get this ad?”

When consumers click on the icon -- a white “i” surrounded by a circle on a blue background -- they will be taken to a page explaining how the advertiser uses their web surfing history and demographic profile to send them certain ads.

The symbol was to be introduced today be a coalition of trade groups that have been vocal about fending off government regulation.

--

-- API, Poynter partner on newsroom seminar

RESTON, Va. – The American Press Institute and The Poynter Institute will collaborate on a new seminar for newsroom executives.

The joint effort is “Beyond the Newsroom,” a 2.5-day seminar at the API facility in Reston, Va., March 22-24. The seminar will feature Poynter Managing Director Butch Ward and API Associate Director Mary Glick.

They will be joined by a number of industry experts addressing the challenges of providing quality news and information despite newsroom budget and staffing cuts. Among them: Jeff Jarvis, author, blogger, consultant and journalism professor who advises journalists to “do what you do best and link to the rest;” Charles Lewis, executive editor of the Investigative Reporting Workshop and a pioneer in nonprofit watchdog journalism who has crafted successful partnerships with numerous news organizations; and John Wilpers, editor and consultant who works with newspapers to integrate high-quality bloggers into their print and online products to increase their reach, relevance, and revenue.

Seminar participants also will visit the Newseum in Washington, D.C., and participate in an interactive session on the First Amendment.

The workshop is intended for executive editors, managing editors and newsroom leaders from newspaper organizations of all sizes.

Registrations for the program are being accepted online at http://www.americanpressinstitute.org/10/NewsroomReston/, or by contacting The American Press Institute directly, at (703) 620-3307. 

--

-- Track Legislation at These Websites

You can track House and Senate bills on the state government website in Jefferson City:  www.mo.gov.

House and Senate Joint Bill Tracking:  http://www.house.mo.gov/billcentral.aspx.

House Bill List:  http://www.house.mo.gov/content.aspx?info=/bills101/billist.htm.

Senate Bill List:  http://www.senate.mo.gov/10info/BTS_Web/BillList.aspx?SessionType=R.

-----------
-- Ad Contest material online

Information and forms for the Missouri Advertising Managers’ Association Ad Contest is on the MPA website at http://www.mopress.com/contests.php.

Entries are due by Feb. 26. (You don't have to wait until the deadline to enter!)

-----------

--MPA Calendar

January, 2010

28 -- Russell Viers InDesign training, Odessa

29 -- State of Health and Health Care in Missouri briefing, Capitol Plaza Hotel, Jefferson City

February
4 -- Midwest Newspaper Summit 2, Des Moines (http://www.newspaperevolution.com)

17 -- MPA Day visiting legislators in the Capitol; 5:30 p.m. reception in DoubleTree Hotel

18 -- MPA Day at the Capitol; lunch in the Governor's Mansion

March
1-5 -- National Newspaper in Education Week. NIE Week material can be downloaded at this website: http://www.naafoundation.org/Curriculum/NIE/NIE-Week.aspx)

14-20 -- National Sunshine Week (http://www.asne.org/)

17-19 -- NNA Government Affairs Conference, Washington, D.C.

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
18-19 -- MSNE/Ozark Press Association joint meeting, Chateau on the Lake, Branson

April
22-23 -- Missouri Advertising Managers’ Association meeting, Lodge of Four Seasons, Lake Ozark 

23 -- AMBER Alert workshop for all media, Jefferson City

23 -- Media Law Seminar, Kansas City

May
14 -- Southeast Missouri Press Association meeting, Southeast Missouri State University, Cape Girardeau
June
10 -- MPA/MPS Board meeting, Resort at Port Arrowhead, Lake Ozark

11-12 -- Show Me Press Association annual meeting, Resort at Port Arrowhead, Lake Ozark

September
30-Oct. 3 -- 124th NNA Convention and Trade Show, Hilton, Omaha

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
October
14-16 -- 144th MPA Convention, The Lodge of Four Seasons, Lake Ozark
-----------

--Job Bank & Marketplace

HELP WANTED

PART-TIME REPORTER: The Platte County Landmark, an award-winning weekly, has an opening for a part-time reporter. Hours somewhat flexible. Email resume to Ivan Foley, publisher, at mailto:ivan@plattecountylandmark.com.   1/27

FIELD EDITOR - Rural Missouri magazine: Statewide publication with a long history of journalistic excellence has a unique opportunity for a multi-talented journalist. Rural Missouri is a 540,000-circulation monthly tabloid publication with a strong human-interest, photography-intensive format. We are looking for a creative, hard-working, self-motivated and responsible person to join our award-winning staff. Applicants should demonstrate solid skills in feature writing, photography and page design. Examples of what is expected can be found at www.ruralmissouri.coop. Rural Missouri is the official publication of the Association of Missouri Electric Cooperatives and editors at the publication also contribute to the overall communications program of the association. Although this is an entry-level position and is open to recent graduates, the ideal candidate would have some real–world communications experience, preferably at a newspaper or magazine. Applicants for the position should have a degree in journalism or communications and a portfolio that demonstrates skills in both photography and writing. Extensive in-state and occasional out-of-state travel is required, so maturity and responsibility are essential. Our computer environment is Mac-based and familiarity with the Adobe Creative Suite (CS4) is expected. A competitive salary and generous benefits awaits the successful applicant. To apply, send a letter of interest, resume, a list of references, writing samples and a portfolio of photographs in digital or printed form to: Jim McCarty, editor, Rural Missouri, P.O. Box 1645, Jefferson City, MO 65102. Or (UPS/Fed Ex) 2722 E. McCarty St. Jefferson City, MO 65101. Deadline is Friday, Feb. 5.   
AD SALES: The Aurora (Mo.) Advertiser and Big AA Shopper are seeking an experienced salesperson to join its team in this beautiful Southwest Missouri community located 30 minutes west of Springfield, and 45 minutes east of Joplin. Advertising sales experience is a plus, but not a requirement. What is a requirement is being a person who is energetic, enjoys working with customers and wants to help our customers grow their business. Pay is base salary, plus commission with benefits. Send resume to Andrea Carden, advertising manager, at PO Box 509, Aurora, MO 65605 or e-mail to admanager@auroraadvertiser.net. 1/22
AD SALES: We’re seeking a full-time advertising salesperson with a positive, energetic attitude and a strong work ethic. The successful candidate will be proficient at making sales presentations to new and existing advertisers; be able to effectively communicate, read and write in a business professional manner; have good people skills; be detail oriented; be able to work professionally under pressure of deadlines; and be willing to assume other various duties when required. Valid Iowa driver's license required. Previous media sales and knowledge of community journalism a plus. Base pay plus incentive package. Submit resume and references to P.O. Box 26, Corning, IA 50841. 1/21 
 

BUSINESS REPORTER/COPY EDITOR: Springfield Business Journal, an award-winning weekly niche publication in southwest Missouri, is seeking a reporter with copy editing experience. Expertise in AP style is required; three to five years of reporting, ideally in business, is preferred. The position offers competitive pay and benefits, including health, life and 401(k). Send résumé and clips to Eric Olson, editor, eolson@sbj.net or PO Box 1365, Springfield, MO 65801. 1/18
REPORTER: Weekly newspaper in Concordia, MO. News/feature writing, photography, online opportunities. Seeking person possessing solid writing, grammar and photo skills, computer knowledge, inquiring nature, team player, organized. Friendly small-town atmosphere, located on I-70 40 miles east of KC. Benefits. Resume, clips to: concordiannews@centurytel.net or Editor, The Concordian, P.O. Box 999, Concordia, MO 64020. 1/15
AD MANAGER: This South Arkansas town's newspaper/magazine/shopper operation has an immediate opening for an Advertising Director. The job responsibilities include leading a staff of 2-3 salespeople; overseeing the sales and marketing of an award-winning weekly newspaper and associated shopper; enhancing magazine and other niche publication projects; and overseeing the marketing of the best newspaper website in the state. Sales training ability, budgeting skills, and goal setting experience are required. Customer service and a strong work ethic must be top priority. The pay is negotiable, with Blue Cross/Blue Shield health insurance and other benefits. Send resume to "Publisher" at publisher@monticellonews.net. 1/13
FOR SALE

MORGUE: The morgue files (back issues) of the O’Fallon Times (Missouri), O’Fallon-St. Peters Times/O’Fallon-St. Peters-St. Charles Times, which became the St. Peters Courier-Post noted for its constitutional law case involving RsMO. 493.050 regarding eligibility of legal papers. These date from 1952 to 1992 and are bound and in excellent condition. Call 636-724-0511 or e-mail sambrock1@aol.com. 1/25
NETWORK SWITCHES: Used network switches purchased in lot at an auction. Two CNet CNFh-608 Dual Speed Hub, 8 ports, each. Also a variety of 24-port switches available for each including three 3Com Superstack II Switch 1000; one Linksys 24-port Dual Speed Hub EF2H24; one 3Com FMS 3C16371; one CentreCom FH724SW; one CentreCom FH812U; and one SMC TigerStack II 6624M. Prices include shipping. These are switches only; no cords included. For info, e-mail news@aledger.net. 1/5
 
###

