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-- Newspaper Contest postmark deadline April 30

Entries in the Missouri Press Foundation Better Newspaper Contest must be postmarked for delivery to MPA by April 30. (It is not necessary to wait until then to ship your entries.)
All of the rules and categories are online at http://www.mopress.com/current_forms/php.

If you have questions, contact Missouri Press.

---

-- Statewide Network Ad Sales Training

Revenue opportunities for selling statewide network ads
Greg Baker, Missouri Press Service Advertising Director, is offering FREE training webinars on selling statewide networks. Some advertisers in your community want to reach a statewide audience and beyond. This presentation will inform advertising sales representatives on who those businesses are, what to sell them and how to go about the process.

Four meeting times are available. Webinars will be conducted through gotomeeting.com, so you will need an Internet connection and an open phone line.  
Please RSVP to any one of the following dates by emailing gbaker@socket.net.

Wednesday, May 19, 8:00 AM

Thursday, May 27, 3:00 PM

Friday, June 4, 11:00 AM

Tuesday, June 8, 9:00 AM

Space is limited, so RSVP for the date you want now.
---

-- Porter Fisher Golf Classic June 10
Missouri Press has a great deal for a round of golf at one of the beautiful courses at Lake of the Ozarks.

The Porter Fisher Golf Classic will be held Thursday, June 10, at The Ridge, The Lodge of Four Seasons. Thanks to the generous sponsorship of former publisher Jim Gierke, cost is only $40 per player, which includes greens fee and riding cart.

CenturyLink has returned to sponsorship of this event and will provide trophies for the first-place winners in each flight.

Tee-off for the four-person scramble will be 1:30 p.m. After the tournament, all golfers are invited to stop by the hospitality room of the Show-Me Press Association at the Resort at Port Arrowhead, not far from the golf course.

A registration form will be in the May issue of Missouri Press News magazine and the May printed Bulletin. It is online at http://www.mopress.com/current_forms.php.

---
-- Southeast Missouri Press will meet May 14

The Southeast Missouri Press Association Annual Conference will be Friday, May 14, at the University Center, Southeast Missouri State University, Cape Girardeau.

A registration form is online at http://www.mopress.com/current_forms.php.

Here's the agenda:

10 a.m. Registration
10:15 a.m. — Gary Sosniecki, Town News, "Web Solutions for Community Newspapers."
Noon — Lunch/Business meeting, Wallhausen Award, MPA update; speaker: Cindy Jeter-Yanow, Southeast Missouri State University, “Working with Interns.”

1:15-4 p.m. — Concurrent Sessions

- Gary Sosniecki, "15 Favorite Tips for a Profitable Website," followed by Greg Baker, Missouri Press Association/Roundtable discussion on best sales practices and advertising ideas. 
- Russell Viers, In-Design and Photoshop.

--

-- NIE Committee to meet May 20
The Missouri Press Newspaper In Education Committee will meet at 10:30 a.m. Thursday, May 20, at the MPA office in Columbia. Trevor Vernon of Eldon is chair of the committee.

The committee will evaluate programs offered during the 2009-2010 school year and make plans for the 2010-2011 school year.

Committee members and anyone else who would like to be a member should contact Dawn Kitchell at kitchell@yhti.net. Free lunch will be provided.

---

-- Daily circulation continues to fall

(Newspapers & Technology) -- Average daily U.S. newspaper circulation dropped 8.7 percent in the six months ending March 31, according to figures compiled by The Associated Press. Sunday circ dropped 6.5 percent.

The Wall Street Journal was the only paper adding subscribers: Up 10,000 to 2,092,523. USA Today dropped 13.6 percent to 1.82 million.

---

-- Dow Jones sues over content copying

(Newspapers & Technology) -- The Wall Street Journal reported that Dow Jones & Co. filed a lawsuit against Briefing.com, alleging that the firm illegally used Dow Jones’ content on its site.

The Journal said Briefing.com copied a “substantial portion” of at least 100 articles Dow Jones posted in a recent two-week period.

---

-- Living Textbook NIE program in July

Pump up your Newspaper In Education (NIE) program -- or start one -- by sending a teacher from a local school or a staffer from your newspaper to this summer’s Living Textbook workshop at the University of Missouri.

The workshop will be Thursday and Friday, July 15-16, at the Reynolds Journalism Institute. 

Details and a registration form are available at http://www.mopress.com/nienews.php. 

For more information contact Dawn Kitchell at mailto:kitchell@yhti.net. 

---
-- Freedom management software
(Newspapers & Technology) -- Freedom Communications Inc., owner of The Sedalia Democrat, said it will roll out editorial and advertising management software from Atex to all of its papers.

Atex will administer the apps at its data center, allowing reporters, editors and ad salespeople to access data through their web browsers.

Freedom will use the software to integrate its editorial and advertising management into a single platform, able to distribute content across a wide variety of distribution channels, from print to mobile devices.

Freedom prints more than 100 daily and weekly newspapers, including The Orange County (Calif.) Register, The Gazette in Colorado Springs, Colo., and The Monitor in McAllen, Texas.

---

-- Newspaper website viewership rises

WASHINGTON — US newspaper websites attracted 74.4 million unique visitors per month on average in the first three months of the year, according to Nielsen Online figures released by the Newspaper Association of America (NAA). That was an increase on the 72 million unique visitors per month during the fourth quarter.

"Newspaper publishers continue to experiment with aggressive new business models, leveraging trustworthy and robust content to attract large audiences to their digital properties month after month," said NAA president and chief executive John Sturm. "As the economic outlook begins to improve, our industry will continue to shape its own future with digital products and services that grow audience and offer maximum value to advertisers," Sturm said.

---

-- Almost half of Americans using social networks

The new national survey from Arbitron and Edison Research, The Infinite Dial 2010, shows the percentage of Americans age 12 and older who have a profile on one or more social networking websites has reached 48% of the population.

The new study reveals that consumer use of social networking sites is not just a youth phenomenon. Personal profile pages are maintained by: 78% of teens, 77% of 18 to 24s, 65% of 25 to 34s, 51% 35 to 44s.

---

-- Smaller-market publishers optimistic

(Editor & Publisher, April 21) CHICAGO -- A survey of mid-sized and small-market newspaper executives finds increasing optimism about the business, with seven in 10 expecting advertising revenue and profits to be up next year. 
The Publisher Confidence Survey April 2010 by the Bozeman, Mont.-based brokerage firm Cribb, Greene & Associates also found that -- in contrast to the prevailing thinking among metro papers -- these smaller publishers expect their traditionally high profit margins to return with a recovering economy. 

Of the 160 respondents, 71% said they believe their advertising revenue will be up in 2011, with another 25% expecting revenue to be about the same as this year. Only 4% think next year's ad revenues will be down, the survey found.

---

-- Star's owner reports first-quarter profit

(McClatchy Newspapers) SACRAMENTO, Calif. -- The McClatchy Co., which owns The Kansas City Star, Belton Star Herald and Cass County Democrat Missourian, reported a first-quarter profit last week and said its advertising slump is easing.

The newspaper conglomerate recorded a net loss from continuing operations, but that included one-time charges related to a major refinance of its loans. Without those charges, McClatchy earned $4.8 million from continuing operations compared to a loss of $22.9 million a year earlier. 

McClatchy said advertising revenue fell 11.2 percent from a year earlier, and total revenue was down 8.2 percent to $335.6 million. Executives with the Sacramento newspaper chain called that a marked improvement from last year, when ad revenue was plunging as much as 30 percent. As recently as last fall, ad sales were off 20 percent.

McClatchy made major cuts in staffing and other expenses, cutting cash expenses $69 million --  21% -- in the first quarter, not counting severance costs.

Other newspaper chains are reporting similar results: higher profits and an easing of the revenue decline. The New York Times Co., Lee Enterprises (St. Louis Post-Dispatch, Suburban Journals and others in the area), Gannett Co. Inc. (Springfield News-Leader) and Journal Communications all posted earnings.
---

-- AP Style blesses 'website'

Responding to reader input, AP Style has changed “Website” to “website.” This

change, along with others, appears already in the AP Stylebook Online and will be changed in the 2010 print edition of the Stylebook, which will be out next month.

---

-- ABC to count mobile readers; mobile advertising rocketing

(MediaPost) -- Acknowledging the growing number of readers who interact with newspaper content via mobile devices, the Audit Bureau of Circulations said its interactive unit, ABCi, is set to begin measuring newspapers' mobile audiences, including readership on e-readers, through mobile web browsers, and through free and paid apps on smartphones and Apple's new iPad.

ABCi is undertaking the mobile measurement initiative in partnership with Verve Wireless.

A new report from Borrell Associates predicts that mobile advertising and marketing will grow to become a $54 billion market in the U.S. by 2014, representing a cumulative annual growth rate of 84% over the next four years.

---

-- People believe commercials are louder, and they don't like it

(Center for Media Research) -- According to the findings of an Adweek Media/Harris Poll of 2,194 U.S. adults, 86% of Americans say that compared to the TV shows themselves, television commercials seem louder. 57% say the commercials seem much louder.

93% of those who say the ads are louder say it bothers them, with 62% saying it bothers them a lot.

---

-- Peter Wagner at Show-Me Press; MPA Board, Golf outing

Community newspaper expert and trainer Peter Wagner from Iowa will be the featured presenter at the Show-Me Press Association meeting Thursday and Friday, June 10-11, at The Resort at Port Arrowhead, Lake Ozark. Wagner will present on Friday.

The Missouri Press Porter Fisher Golf Classic will tee off at 1:30 p.m. Thursday, June 10, at The Ridge Golf Course. MPA's Board of Directors will meet that morning at the Resort.

---

-- Sex ads driving Craigslist revenue 
(New York Times) -- Craigslist, one of the most popular websites in the U.S., is on track to increase its revenue 22 percent this year, largely from its sex advertisements. That financial success is reviving scrutiny from law-enforcement officials who say the ads are still being used for illegal ends. The ads are expected to bring $36 million this year, according to a new projection of Craigslist’s income. That is three times the revenue in last year’s projection.

Law-enforcement officials have been fighting a mostly losing battle to get Craigslist to rein in the sex ads. Officials of organizations that oppose human trafficking say the site remains the biggest online hub for selling women against their will.

Recently, the FBI arrested 14 members of the Gambino crime family on charges of, among other things, selling the sexual services of girls ages 15 to 19 on Craigslist.

---

-- Dog ads making rounds again
Phony "free dogs" classifieds are making the rounds again. DO NOT run the ads. Ignore the order.

The common scam -- variations abound -- is to require callers to send payment or shipping fees for the dogs, which do not exist.

Make sure the classified ad staffers know about this common scam.

---

--MPA Calendar

April
30 -- Better Newspaper Contest postmark deadline (entries postmarked after this date will not be accepted)

May
6 -- Missouri Press Foundation Board meeting, MPA building

6 -- Past Presidents and Spouses Dinner, Columbia Country Club

14 -- Southeast Missouri Press Association meeting, Southeast Missouri State University, Cape Girardeau
20 -- Newspaper In Education Committee meeting, 10:30 a.m., MPA office, Columbia
June
10 -- MPA/MPS Board meeting, Resort at Port Arrowhead, Lake Ozark

10 -- MPA Porter Fisher Golf Classic, The Ridge, The Lodge of Four Seasons, Lake Ozark
10-11 -- Show Me Press Association annual meeting, Resort at Port Arrowhead, Lake Ozark

July
15-16 -- Missouri Press Living Textbook Course, UMC

September
30-Oct. 3 -- 124th NNA Convention and Trade Show, Hilton, Omaha

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
October
14-16 -- 144th MPA Convention, The Lodge of Four Seasons, Lake Ozark

November
12 -- MPA judges Iowa Newspaper Association Newspaper and Advertising contests, Columbia
-----------

--Job Bank & Marketplace

HELP WANTED

ACCOUNT EXECUTIVE / ADVERTISING SALES: A central Missouri community newspaper is searching for Outside Sales - Account Executives. We’re looking for goal-oriented self-starters that enjoy working with business people to help them market and grow their businesses. Successful sales experience is helpful and newspaper or media sales experience is a plus. Job summary: Responsible for growing business in the assigned territory by managing customer base and developing new customers for our newspaper and web advertising products.  You will develop and implement a weekly sales plan and be responsible for reaching a monthly revenue goal. Work performed: • Call on retail and service businesses and present the companies print and web based advertising products. • Managing existing accounts and prospect for new accounts through face-to-face meetings and other prospecting techniques. • Create effective advertising schedules to help customers market and grow their business. • Establish and maintain customer files and contacts • Responsible for generating sales reports, accurate planning and problem management. • Required to maintain a general sales-oriented knowledge of the companies full product line • Represent the company and its products in a professional manner. Qualifications: • Previous sales or retail experience. • Must demonstrate team-oriented work skills and be very customer service driven. • Must be a self-starter and goal oriented. • Ability to negotiate contracts and analyze competitive situations • Ability to calculate business figures, (prices, discounts, percentages, etc.) • Excellent verbal and written skills and presentation skills. • Well groomed and professional appearance • Ownership of a dependable vehicle with proof of insurance and a good driving record.  We offer a competitive salary and commission package. Email your resume, including salary history to: hotop.cvnewspress@gmail.com.

EDITOR: GateHouse Media, one of the nation's leading publishers of small- to mid-size daily and weekly newspapers, is looking for an editor for one of its publications in Southwest Missouri. This person must be willing to cover every story — big or small. Reporting knowledge, as well as experience with a camera and page layout is a must. We are looking for someone who will bring a flair to a  newspaper that has been serving its community for more than 100 years, and is willing to do more than just cover town meetings and school events. If you are a jack-of-all-trades journalist wanting to make your mark on a newspaper, this is the perfect opportunity for you. Please send resume and clips to Rick Rogers, GateHouse Media regional publisher for Southwest Missouri, at rrogers@neoshodailynews.com. Deadline for applicants to apply is May 15, 2010. Salary is based on experience. Benefits are available. GateHouse Media is an equal-opportunity employer.   
MARKETING SPECIALIST: Full-time position in dynamic marketing department. Job duties include strategic planning, copywriting, project management and execution, event planning and execution plus some administrative functions. Applicant must be able to help create and direct print, broadcast and online ads. Excellent communication and organizational skills are necessary. Degree in marketing, public relations, communications or graphic design preferred. Previous experience in marketing, advertising or interactive media a plus. Are you a positive, energetic person who can work both cooperatively and independently as part of our marketing team? Do you have a good driving record, reliable transportation, and proof of insurance? Do you have a Missouri Class E driver’s license or are you willing to obtain one? If so, please contact us soon. Benefits include vacation pay, sick pay, health insurance, 401(k), use of employee gym. Compensation commensurate with experience. Apply to Columbia Daily Tribune, Attention Human Resources, 101 N. Fourth Street, Columbia, MO 65201. An application can be printed at www.columbiatribune.com (click on Tribune Jobs). EOE / Drugfree workplace.
PRODUCTION MANAGER: This hands-on full-time position is responsible directly for all aspects of the production operations. Coordinate safety efforts of the building. Create and manage commercial printing, production and mailroom budgets. This position is responsible for hiring and scheduling of crew, as well as maintenance of equipment. Production workflow experience required. Experience working with Goss Urbanite press, inserting & stacking equipment (Harris 848 or round inserting preferred), management/supervisory experience required, Class E license required along with proof of vehicle insurance. This position will  ensure daily paper is produced and distributed on time with appropriate inserts, maintain and repair the equipment as needed, operate the equipment, receive and store inserts, estimate commercial printing. Working knowledge of PC and MAC’s, (work, excel, Quark, Photoshop and Acrobat). Some early mornings and late nights are required. To apply submit resume w/cover letter to Steve Curd, Publisher,  410 S Liberty, Independence, MO 64050, FAX (816)836-3805, EMAIL steve.curd@examiner.net. EOE, pre-employment drug screen required.  

FOR SALE

MORGUE: The morgue files (back issues) of the O’Fallon Times (Missouri), O’Fallon-St. Peters Times/O’Fallon-St. Peters-St. Charles Times, which became the St. Peters Courier-Post noted for its constitutional law case involving RsMO. 493.050 regarding eligibility of legal papers. These date from 1952 to 1992 and are bound and in excellent condition. Call 636-724-0511 or e-mail sambrock1@aol.com. 

###

