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-- How to Sell Statewide Ad Networks
Revenue opportunities for selling statewide network ads

Greg Baker, Missouri Press Service Advertising Director, is offering FREE training webinars on selling statewide networks. Some advertisers in your community want to reach a statewide audience and beyond. This presentation will inform advertising sales representatives on who those businesses are, what to sell them and how to go about the process.

Four meeting times are available. Webinars will be conducted through gotomeeting.com, so you will need an Internet connection and an open phone line.  

Please RSVP to any one of the following dates by emailing gbaker@socket.net.

Wednesday, May 19, 8:00 AM

Thursday, May 27, 3:00 PM

Friday, June 4, 11:00 AM

Tuesday, June 8, 9:00 AM

Space is limited, so RSVP for the date you want now.

---

-- Porter Fisher Golf Classic June 10
Missouri Press has a great deal for a round of golf at one of the beautiful courses at Lake of the Ozarks.

The Porter Fisher Golf Classic will be held Thursday, June 10, at The Ridge, The Lodge of Four Seasons. Thanks to the generous sponsorship, cost is only $40 per player, which includes greens fee and riding cart.

CenturyLink has returned to sponsorship of this event and will provide trophies for the first-place winners in each flight.

Tee-off for the four-person scramble will be 1:30 p.m. After the tournament, all golfers are invited to stop by the hospitality room of the Show-Me Press Association at the Resort at Port Arrowhead, not far from the golf course.

A registration form is in the May issue of Missouri Press News magazine. It is online at http://www.mopress.com/current_forms.php.

---

-- Southeast Missouri Press will meet May 14

The Southeast Missouri Press Association Annual Conference will be Friday, May 14, at the University Center, Southeast Missouri State University, Cape Girardeau.

A registration form is online at http://www.mopress.com/current_forms.php.

Here's the agenda:

10 a.m. Registration
10:15 a.m. — Gary Sosniecki, Town News, "Web Solutions for Community Newspapers."
Noon — Lunch/Business meeting, Wallhausen Award, MPA update; speaker: Cindy Jeter-Yanow, Southeast Missouri State University, “Working with Interns.”

1:15-4 p.m. — Concurrent Sessions

- Gary Sosniecki, "15 Favorite Tips for a Profitable Website," followed by Greg Baker, Missouri Press Association/Roundtable discussion on best sales practices and advertising ideas. 
- Russell Viers, In-Design and Photoshop.

--

-- NIE Committee to meet May 20
The Missouri Press Newspaper In Education Committee will meet at 10:30 a.m. Thursday, May 20, at the MPA office in Columbia.

The committee will evaluate programs offered during the 2009-2010 school year and make plans for the 2010-2011 school year.

Committee members and anyone else who would like attend (all welcome) should contact Dawn Kitchell at mailto:kitchell@yhti.net. Free lunch will be provided.

---

-- Russell Viers in West Plains May 21

The Ozark Press Association will join Atomic News Tools and the Missouri Press Foundation in hosting a Russell Viers “Build Your Newspaper Faster Using InDesign and Photoshop” workshop from 9 a.m. to 3 p.m. on Friday, May 21, in West Plains.

 

A valuable day of training for just $20 per person, which includes lunch and a handbook of InDesign resources.

 

Click HERE (http://www.mopress.com/foundation.php?blog_id=103) for information and a registration form.

---

-- Living Textbook NIE program in July

Pump up your Newspaper In Education (NIE) program -- or start one -- by sending a teacher from a local school or a staffer from your newspaper to this summer’s Living Textbook workshop at the University of Missouri.

The workshop will be Thursday and Friday, July 15-16, at the Reynolds Journalism Institute. 

Details and a registration form are available at http://www.mopress.com/nienews.php. 

For more information contact Dawn Kitchell at mailto:kitchell@yhti.net. 

---

-- Almost half of Americans using social networks

The new national survey from Arbitron and Edison Research, The Infinite Dial 2010, shows the percentage of Americans age 12 and older who have a profile on one or more social networking websites has reached 48% of the population.

The new study reveals that consumer use of social networking sites is not just a youth phenomenon. Personal profile pages are maintained by: 78% of teens, 77% of 18 to 24s, 65% of 25 to 34s, 51% 35 to 44s.

---

-- AP Style blesses 'website'

Responding to reader input, AP Style has changed “Website” to “website.” This

change, along with others, appears already in the AP Stylebook Online and will be changed in the 2010 print edition of the Stylebook, which will be out next month.

---

-- People believe commercials are louder, and they don't like it

(Center for Media Research) -- According to the findings of an Adweek Media/Harris Poll of 2,194 U.S. adults, 86% of Americans say that compared to the TV shows themselves, television commercials seem louder. 57% say the commercials seem much louder.

93% of those who say the ads are louder say it bothers them, with 62% saying it bothers them a lot.

---

-- Peter Wagner at Show-Me Press; MPA Board meeting
Community newspaper expert and trainer Peter Wagner from Iowa will be the featured presenter at the Show-Me Press Association meeting, which will be Thursday and Friday, June 10-11, at The Resort at Port Arrowhead, Lake Ozark. Wagner will present on Friday.

MPA's Board of Directors will meet Thursday morning, June 10, at the Resort. The Missouri Press Porter Fisher Golf Classic will tee off at 1:30 p.m. Thursday, June 10, at The Ridge Golf Course. 

---

 -- FREE workshop on Rural Health Journalism

This free, one-day Rural Health Journalism workshop on Friday, June 4, in Kansas City will help you find and cover health stories in rural America. Just join (or renew membership) the Association of Health Care Journalists (AHCJ) to attend.

AHCJ’s Rural Health Journalism Workshop will focus on special health concerns of rural populations and how reporters can better cover their stories. The workshop will offer a primer on what journalists need to know about rural residents and rural health issues, a chronic doctor shortage, the stories of an aging population, children and their special health needs, and the growing concerns of oral health and mental health in large underserved areas. And what will health reform mean in that context?

You will leave this workshop with lots of story ideas and some new resources to report them.

The event includes breakfast, lunch and reception. To reserve a spot, follow http://www.healthjournalism.org/calendar-details.php?id=492 and sign up!

---

-- Peek at social media marketing campaign

Here's a link to a video about a social media marketing campaign for a new zoo in Sweden. Ending is great!

http://trueslant.com/bartbrouwers/2010/05/03/social-media-the-future-of-advertising/
---

-- Holiday Inn launches ad campaign

(BtoB) Atlanta -- Intercontinental Hotel Group announced it is launching a $100 million advertising campaign for Holiday Inn, with the tagline “Stay you,” for TV, print and online. The campaign coincides with the final stages of Holiday Inn’s brand relaunch, a $1 billion investment across more than 3,300 hotels worldwide.

Newspapers with Holiday Inns in their markets should contact the local hotels.

---

-- FREE Virtual Young Reader Conference on Friday
This free event is designed to provide newspapers with information and resources they need to strengthen and expand their youth programs.

From the comfort of your own desk, you can learn more about: changes in and implications of Audit Bureau of Circulations regulations; winning projects from the 2010 Young Reader Award contest; potential changes to and implications of educational policy; and latest research on the state of Newspaper In Education and youth editorial programs.

Sessions are offered in webinar format. Each offers an opportunity for questions and answers.

Each session requires separate registration. Follow the links below to sign up.

9 a.m. – ABC and NIE:  Speaker: John Murray, vice president of audience development, NAA. Hear more about why the Audit Bureau of Circulations made the recent rule changes and the new reporting requirements and qualification rules approved in March by the ABC board. This session will benefit only those newspapers audited by the Audit Bureau of Circulation. The same rules DO NOT apply to newspapers distributed through the U.S. Postal Service.

REGISTER
10:15 a.m. – Young Reader Award Winners: Six innovative ways that NIE and youth editorial programs are producing revenue, developing innovative partnerships, raising brand awareness, expanding reach, and rethinking and restructuring their programs. 

REGISTER
1:10 p.m. – Developments in Education Policy: Speaker: Molly McClosky, managing director of whole child programs, ASCD. Discover how education policy might be changing and where civic engagement fits into the mix, and obtain insight into how young-reader programs might capitalize on policy changes and develop action steps.

REGISTER
2:30 p.m. – Young-Reader Programs: Leaner, Locally Focused, Digital: Speaker: Mary Arnold, Ph.D., head of the Department of Journalism and Mass Communication, South Dakota State University. The future of our industry and our democracy hinges on reaching and engaging youth. Hear results of NAA Foundation research on how NIE and youth editorial programs have restructured to meet industry changes and challenges.

REGISTER 

---

-- Central States NIE in Texas
The Central States Newspaper In Education conference will be held at Texas Motor Speedway, June 16-18, http://www.thespeedwayclub.com/.

The conference theme will be: "Basic NIE:  Back to the Future of NIE", with the goal of making the newspaper an indispensable part of the educational process. 

The primary hotel is the Dallas/Ft. Worth Marriott Hotel & Golf Club at Champions Circle, a mile from The Speedway Club. (FREE shuttle to/from The Speedway Club). The Texas Motor Speedway and the Marriott Hotel are at Interstate 35W and state highway 114. Contact the hotel at 817-961-0800, www.marriott.com/dfwmc.
There are several hotels near the racetrack.

The conference will run from 1 p.m. Wednesday, June 16, to 11 a.m. Friday, June 18.
Click http://community.naa.org/files/folders/nie/entry12259.aspx for a registration form.

For information contact Al Wilson at wilgeog1@verizon.net, 940-648-8588.

---

-- Dog ads making rounds again
Phony "free dogs" classifieds are making the rounds again. DO NOT run the ads. Ignore the order.

The common scam -- variations abound -- is to require callers to send payment or shipping fees for the dogs, which do not exist.

Make sure the classified ad staffers know about this common scam.

---

-- Inland Press training webinars in May/June

Budget 90 minutes for each Inland webinar; some webinars may run only 60-75 minutes. Fee of $75 for Missouri newspapers allows you to present the webinar to all on your staff who need to participate.
REGSITER for any of these webinars: http://www.inlandpress.org/training/event_registration/
- Serving National Advertisers Through Your Local Newspaper Sites

Tues., May 11 | 10:30 a.m.

What are digital advertisers looking for in local websites? How do they make their buying decisions and what can you do to influence their digital spending? We’ll discuss best practices in digital advertising, how your local site fits into the big picture, and how to best work with national advertisers to maximize your digital revenue. With Katie Risch, director of Media Relations, Centro, Chicago
- Ten Steps to a Practical Performance Management Program for the New Economy

Weds., May 12 | 10:30 a.m.

Many newspaper owners and top executives would like to implement a more formal performance management program to help spur high productivity. Learn the 10 steps to implement a practical Performance Management Program for your newspaper. With Mark Ernst J.D., president, Ernst Enterprises, LLC
-Evaluating Your Sales Performance for Local Sales Success
Thurs., May 13 | 10:30 a.m.

Every sales organization is struggling to elevate their sales performance and results. This step-by-step plan will cover sales planning, revenue retention and growth, staff evaluation, how to identify and resolve internal and external obstacles, how to make the most or your sales time and, most importantly, how to think like your advertiser. With Larry Maynard, president, NGM Partners, Oswego, Ill.
-Weekly Newspaper Focus: Effective Websites for Weekly Newspapers (Repeat)

Friday, May 14 | 10:30 a.m.

Back by popular demand, this Inland Webinar will cover the basics of what you need on your website and what you don’t, how to keep it active and what kinds of costs you might incur. This session will give you a solid overview of how you stack up, where you should go and what not to bother with! We’ll include live feedback on the first 10 websites that sign up! With Bill Ostendorf, president, Creative Circle Media Consulting, Providence, R.I. 
-Monetize Your Website: Web Advertising Options and Strategies That Work

Tues., May 18 | 10:30 a.m.

This webinar will cover a thorough strategic advertising plan beginning with assessing the value of your news content website to develop target revenue numbers. This is a comprehensive web advertising webinar you won’t want to miss! With Jane Bogue, digital media consultant, Wells, Maine
-Working Through the Haze: Everything You Need To Know About E-Readers

Weds., May 26 | 10:30 a.m.

We’ll look at the e-readers that are on the market, the differences between them, how you get content to them and how they could impact the publishing business. With Ray Marcano, Internet general manager, Cox Ohio Publishing
-The Positive Story About Newspapers: Actionable Ideas to Strengthen Your Competitive Position

Tues., June 22 | 10:30 a.m.

Your newspaper is not a commodity; it has many positive strengths and provides benefits to advertisers no other media can. This lively session will burst the bubble of the perceived imminent demise of the newspaper industry by highlighting the key strengths of your newspaper and the industry overall. With Larry Maynard, president, NGM Partners, Oswego, Ill.
-Three Steps to Effective Sales Interviewing

Weds., June 9 | 10:30 a.m.

This webinar will cover the most critical step in sales: effective interviewing. This session covers the basic questioning skills (asking closed-ended and open-ended questions) as well as delving deeper into elaboration and reflective questions. The B.A.C.K. T.O. B.A.S.I.C.S. interview process is covered that gives the student a more systematic approach to needs-analysis interviewing. 

With John Lindsey, president, Lindsey & Associates, Phoenix, Ariz.    
-Developing and Selling a Multimedia Advertising Program: Packaging, Commission and Training

Thurs., June 24 | 10:30 a.m.

Sales success will come from redesigning your advertising offering to increase revenue per advertiser campaign with your local business customers. This session will help you explore building a multimedia pricing, packaging, commission, sales toolkit and training program. With Debbie Holzkamp, president, HDS Premier Consulting, LLC
Questions about inland webinars? Contact Patty Slusher at mailto:pslusher@inlandpress.org.

---

-- Using Video, Twitter for news, advertising

Online Media Campus, which is produced by Southern Newspaper Publishers Association and Iowa Newspaper Association, presents these important webinars. Missouri Press Association is a co-sponsoring partner. Cost is just $35 for these programs. 

Friday, May 14, 1:00-2:00 p.m. CDT

Registration deadline: Tuesday, May 11

(Registrations submitted after this date are subject to a $10 late fee.)

Producing good video storytelling isn’t easy. Making money doing it is just as difficult. This webinar will focus on video story forms, what’s most popular and ideas for generating advertising. We’ll also leave plenty of time for questions about your newsroom efforts.

Thursday, May 20, 1:00-2:00 p.m. CDT
Registration deadline: Monday, May 17

(Registrations submitted after this date are subject to a $10 late fee.)

Twitter is an essential tool for covering breaking news. We’ll use real examples to show how Twitter helps you connect immediately with eyewitnesses and other key news sources on breaking news stories, and how you’ll be left behind if you’re not using Twitter. Editors and reporters will come away with helpful tips to use Twitter on routine daily news stories as well as the huge breaking story.

Visit onlinemediacampus.com to register and to get information about coming webinars and archived programs.

---

--MPA Calendar

May
6 -- Missouri Press Foundation Board meeting, MPA building

6 -- Past Presidents and Spouses Dinner, Columbia Country Club

14 -- Southeast Missouri Press Association meeting, Southeast Missouri State University, Cape Girardeau

20 -- Newspaper In Education Committee meeting, 10:30 a.m., MPA office, Columbia
June
10 (Thursday) -- MPA/MPS Board meeting, Resort at Port Arrowhead, Lake Ozark

10 (Thursday) -- MPA Porter Fisher Golf Classic, The Ridge, The Lodge of Four Seasons, Lake Ozark
10-11 -- Show Me Press Association annual meeting, Resort at Port Arrowhead, Lake Ozark
16-18 -- Central State NIE Program, Dallas, Texas 
July
15-16 -- Missouri Press Living Textbook Course, UMC

September
30-Oct. 3 -- 124th NNA Convention and Trade Show, Hilton, Omaha

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
October
14-16 -- 144th MPA Convention, The Lodge of Four Seasons, Lake Ozark

November
12 -- MPA judges Iowa Newspaper Association Newspaper and Advertising contests, Columbia
-----------

--Job Bank & Marketplace

HELP WANTED

PRESS - LEAD OPERATOR: Tribune Publishing, a dynamic daily newspaper & commercial printing operation is accepting applications from experienced lead operators for second and third shift. Experience with the operation and maintenance of Goss Universal or Community web offset equipment is preferred - other equipment experience considered. Applicants must have strong leadership skills and experience, and ability to direct a crew. Experience with multi-web 4-color commercial work required. We are a family owned business in Mid-Missouri. We offer a desirable lifestyle and benefits, which include competitive pay, medical and dental, vacation pay, sick pay, and 401(k) retirement plan. Apply to Columbia Daily Tribune, Human Resources, 101 N. 4th Street, Columbia, MO 65201. An application can be printed at http://www.columbiatribune.com.  EOE / Drugfree work place. (click on Tribune Jobs).

PAGE DESIGNER/PHOTOGRAPHER: Springfield Business Journal, an award-winning weekly niche publication in southwest Missouri, is seeking an editorial photographer and page designer. Proficiency in Adobe InDesign and expertise in typography preferred. Quality of subject photography is emphasized. The position offers competitive pay and benefits, including health, life and 401(k). Send résumé and photo/design samples by May 14 to Eric Olson, editor, mailto:eolson@sbj.net or PO Box 1365, Springfield, MO 65801.
SPORTS EDITOR/REPORTER: The Christian County Headliner-News is seeking an Editor/Reporter to cover Sports and General assignments. Duties include photography and page layout. Quark, NewsEdit Pro and Photoshop experience preferred. EOE. Send resumé and samples to: Sports, P.O. Box 330, Bolivar, MO 65613; email: mailto:careers@MO.NeighborNews.com or fax: 417-326-8701.
ACCOUNT EXECUTIVE / ADVERTISING SALES: A central Missouri community newspaper is searching for Outside Sales - Account Executives. We’re looking for goal-oriented self-starters that enjoy working with business people to help them market and grow their businesses. Successful sales experience is helpful and newspaper or media sales experience is a plus. Job summary: Responsible for growing business in the assigned territory by managing customer base and developing new customers for our newspaper and web advertising products.  You will develop and implement a weekly sales plan and be responsible for reaching a monthly revenue goal. Work performed: • Call on retail and service businesses and present the companies print and web based advertising products. • Managing existing accounts and prospect for new accounts through face-to-face meetings and other prospecting techniques. • Create effective advertising schedules to help customers market and grow their business. • Establish and maintain customer files and contacts • Responsible for generating sales reports, accurate planning and problem management. • Required to maintain a general sales-oriented knowledge of the companies full product line • Represent the company and its products in a professional manner. Qualifications: • Previous sales or retail experience. • Must demonstrate team-oriented work skills and be very customer service driven. • Must be a self-starter and goal oriented. • Ability to negotiate contracts and analyze competitive situations • Ability to calculate business figures, (prices, discounts, percentages, etc.) • Excellent verbal and written skills and presentation skills. • Well groomed and professional appearance • Ownership of a dependable vehicle with proof of insurance and a good driving record.  We offer a competitive salary and commission package. Email your resume, including salary history to: hotop.cvnewspress@gmail.com.

FOR SALE

MORGUE: The morgue files (back issues) of the O’Fallon Times (Missouri), O’Fallon-St. Peters Times/O’Fallon-St. Peters-St. Charles Times, which became the St. Peters Courier-Post noted for its constitutional law case involving RsMO. 493.050 regarding eligibility of legal papers. These date from 1952 to 1992 and are bound and in excellent condition. Call 636-724-0511 or e-mail sambrock1@aol.com. 

###

