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-- Multi-State Digital Task Force program June 23-25

A major event involving newspapers and their future on the internet will be held June 23-25 at the Reynolds Journalism Institute (RJI) on the campus of the University of Missouri in Columbia. 

"From Blueprint to Building: Making the Market for Digital Information" will combine a meeting of the Multi-State Digital Task Force and a program of presenters recruited by RJI. 

The Task Force has been developing a business plan to help newspapers protect online content, help newspaper associations more effectively protect public notices in newspapers and enable faster payment of advertising sold by state press associations through the use of electronic tearsheets. 

The Task Force is comprised of publishers from Kansas, Missouri and Iowa. Its work is being monitored by all state, regional and national newspaper associations.

RJI's program is characterized as a congress where participants will be helping to make decisions on the future of media on the internet. 

To register for the event and get details, visit www.infotrust.org.

---

-- Join celebration of 1st Amendment

The Missouri Press Association has joined dozens of other newspaper and journalism organizations in supporting “1 for All,” a national program designed to build understanding and support for First Amendment freedoms. "1 for All" provides teaching materials, supports educational events and reminds the public that the First Amendment serves everyone.

For more information about “1 for All” and how your paper can join the campaign, visit http://1forall.us.

---

-- Get a Know It. All. T-shirt!

 

We have several requests for "Know It. All." T-shirts, so we’re placing an order soon. Don’t miss this chance to get your own! Proceeds from the sale of these shirts go to the Missouri Press Foundation.
 

Know It. All. shirts come in black or gray and cost just $12 for youth through adult XL and $15 for 2XL and 3XL. Shipping is just $2.95 for the first shirt and $1 for every additional shirt. Order with co-workers and save!

 

Place your order by Tuesday, June 15!

 

---

-- Sunshine Coalition seeks members, dues
The Missouri Sunshine Coalition invites you to join its ranks and help promote and strengthen openness in Missouri government at all levels.

Annual membership dues are $25. Checks can be sent to Missouri Sunshine Coalition, 802 Locust St., Columbia, MO 65201. Credit card payments can be made by calling (573) 449-4167.

---

-- Plan now to attend Convention in October
In November, Missourians will elect a new U.S. senator. Longtime Sen. Kit Bond will retire. The national and state political parties will fight hard for this seat. U.S. Rep. Roy Blunt and Missouri Secretary of State Robin Carnahan are expected to be the Republican and Democratic candidates. 

Whoever the candidates are, the Missouri Press Association intends to have them speak at its annual Convention this fall.

MPA will meet Thursday-Saturday, Oct. 14-16, at The Lodge of Four Seasons, Lake Ozark. 
Plan now to attend the Convention and the forums for the candidates. Don't miss these sessions only three weeks before the general election.
---

-- Newsprint price rising as demand continues decline
(Newspapers & Technology Magazine) -- U.S. newsprint consumption declined at a reduced rate in April, but prices, which have risen 14 percent this year, are still well below what Canadian mills need to make a profit, according to a report posted last week on followthemedia.com.

The website said that the cost for 30-pound newsprint would have to rise by at least another $100 per metric ton before mills could operate profitably. As of June 1, the price for 30-pound newsprint was set at $581 per metric ton, according to Foex Industries. Followthemedia.com said that mills are expecting to increase prices by another $25 per metric ton this month.

The maneuvering over newsprint pricing comes as newsprint consumption by U.S. newspapers fell by 8.9 percent in April, according to the Pulp and Paper Products Council. That was the smallest percentage decline in more than three years, followthemedia.com said in its report.

---

-- Inland Ad Execs Conference June 15-16
Inland Press Association's Advertising Executives Conference 2010 will be held June 15-16 at the Doubletree Hotel Chicago in Arlington Heights, Ill. For complete information go to http://www.regonline.com/builder/site/Default.aspx?eventid=850422.
---

-- Mid America Newspaper Conference

The 50th Annual Mid America Newspaper Conference, a meeting about production, will be held Sept. 17-18 at The Resort at Port Arrowhead, Lake Ozark.

Get information at http://www.midamericanewspaper.com/about.html.

---

-- 'Covering Sports' workshop in St. Louis

John Mozeliak, general manager of the St. Louis Cardinals, will be one of the speakers at the Mid-America Press Institute's June 28-29 workshop on "Covering Sports in a 24/7 World" at the Millennium/Four Points Sheraton Hotel, St. Louis.

Hall of Fame baseball writer Rick Hummel will speak on beat reporting. Reid Laymance, sports editor of the Post-Dispatch, will talk about what a newspaper has to do to compete in the digital world. Other sessions will be on creating a high school sports web page and covering the big sports story in your area.

For more information contact John Ryan, MPI executive director, at (217) 581-7939, jmryan@eiu.edu. 

---

-- iAd platform to launch July 1

NEW YORK -- Apple Inc. Chief Executive Steve Jobs said Monday that the company's iAd platform, its mobile advertising network, will go live on July 1. The mobile market is expected to bring a new wave of upheaval in advertising and marketing as devices like Apple's iPhone and iPad proliferate.

Among marketers already on board the iAd bandwagon, according to announcements at the Apple Worldwide Developers Conference on Monday, are AT&T, Unilever, Best Buy, Walt Disney and Target. The commitments for this year total more than $60 million.

The iAd platform will face off against the Google mobile ad platform, AdMob.

---

-- Consumers will pay for online subscriptions
(MediaBuyerPlanner) -- Consumers said in a survey conducted by the Boston Consulting Group they would pay between $2 and $4 for a magazine -- many magazine publishers are currently charging $4.99 per issue -- and between $5 and $10 for a monthly newspaper subscription. While the price consumers are willing to pay for digital newspapers is less than their print counterparts, the digital version is cheaper to produce, the research points out.

Consumers are willing to pay only $5 to $10 for digital books, which is less than what book publishers are targeting.

More than 80% of those who plan to purchase an e-reader over the next three years said they would use it to read the online versions of magazines and newspapers.

E-readers and tablets could become established consumer products, alongside TVs, PCs, and mobile handsets such as the BlackBerry and iPhone.
However, mass acceptance of e-readers and tablets is not guaranteed unless prices drop dramatically. In the United States, consumers are only willing to spend up to $200 for a multipurpose device, far below the $499 entry price of the iPad.
---

-- Journalism Excellence Awards deadline
The 2010 APME Journalism Excellence Awards honor superior journalism and innovation among newspapers and online news sites across the United States and Canada. All Awards are presented for journalism published or launched between July 1, 2009, and June 30, 2010.

The deadline for entry is Monday, July 12. Entries are received online only. 
The awards, several of which carry cash prizes, will be presented at the APME annual conference at the Poynter Institute in St. Petersburg, Fla., Oct. 20-22, and linked on the APME website.

For more details, go to: http://apme.site-ym.com/?APMEAwards.

---

-- Design help on Ed Henninger’s Blog: http://edhenninger.wordpress.com:
· -Braggin' on The Compass -- First in General Excellence in the Catholic Press Assn. awards! 
· -Braggin' on The Mountaineer -- Another of Ed's redesigned papers wins big.
· -Page from Randy Keck | The Community News -- One story is long and gray. A right rail is over-designed. But good photos in the lead package.
· -Page from Kristin Coker | The Times and Democrat -- Kristin says she's happy with the top of the page, not so happy with the bottom.
· -Pages from Robbie Schwartz | The Loganville Tribune -- Newcomer Robbie offers two fronts for evaluation.  
· -Pages from Robbie Schwartz | The Walton Tribune -- Teasers without page numbers aren't much help to the reader. A price burst on the nameplate? 
· -Page from Linda Stinnett | The Derby Informer -- The top story runs amok. Ed offers some ideas for fixes.
---

-- Twitter shoots for profit with "Promoted Tweets"
(Reuters) -- Twitter plans to have hundreds of advertisers as the company ramps up plans to become a self-sustaining, profitable business to justify its valuation of more than $1 billion. The company is adding roughly another dozen advertisers to its "Promoted Tweets" program, and by the fourth quarter it expects hundreds of advertisers.

Twitter allows its 100 million users to send 140-character text messages -- Tweets -- to groups. It is one of the Web's most popular social networking services, along with Facebook and LinkedIn. 

---

-- Paywall going up at The Times of London

(Editor & Publisher) -- In the next few days, readers of Rupert Murdoch's The Times of London will have to pay $1.50 or $3 a week to read the general interest newspaper online. Murdoch already charges for an online subscription to his Wall Street Journal. 

Times' Assistant Editor Tom Whitwell says the new pay model will be simple and there will be no way around it. "If you want to read Times journalism, you pay. If you don't, you don't," said Whitwell.

And he says the paper is prepared to lose readers who don't want to pay. "We are assuming there's going to be an enormous drop-off in raw traffic to the site," said Whitwell. "We are hoping to develop a much more dedicated readership."

The Times has tried pay walls before, but the company's new calculation is that a small base of loyal subscribers is more valuable to advertisers than a broader group of readers who only pop in for a moment.

Porter Bibb heads up MediaTech Capital Partners. He says if the price is right and the content is good, people will pay for news -- just like they pay for songs on iTunes or books on Amazon.

"If you're a regional newspaper … and you give more information than you can get anywhere else about local news, or local sports or local politics, people will have to pay for it, because where else are you going to get that information?" said Bibb.

The pay wall model will get another test come January when the New York Times starts charging for access. 
Many of Murdoch's other newspapers -- from the New York Post to the Fiji Times -- will continue to offer free content online.
---

-- High response shown to mobile advertising

(eMarketer) -- eMarketer estimates the US mobile advertising market will reach $593 billion this year, driven in part by evidence of high response rates and branding effectiveness. (http://www.emarketer.com/blog/index.php/mobile-advertising-more-effective-online-ads/)

According to market research firm InsightExpress, mobile ads are significantly more effective than online ads across several branding metrics. In a study of US mobile and online campaigns, exposure to mobile advertisements provided two and a half times the lift of online ads for ad awareness, for example, and a striking six times the lift in purchase intent.

---

-- Editors workshop in Lincoln
Registration is open for a daylong workshop sponsored by the American Copy Editors Society in Lincoln, Neb., on Saturday, Oct. 9. 

The program has sessions aimed at professionals and students. It includes sessions on writing headlines for print and the web and page design know-how for editors. It also will feature workshops on Twitter and social media for journalists and building an online personal brand. 
Even non-ACES members pay only $40 for a day of training. Cost for members or students is even lower. 
Registration is easy. Find the online and print forms at: http://acesunl.com/ or http://www.copydesk.org/.

---

-- Inland Press June webinars

Inland Press Association has lined up the following webinars for June. Get more details and register at www.InlandPress.org. Inland webinars cost $75 for members of Missouri Press Association.

The Positive Story About Newspapers: 

Actionable Ideas to Strengthen Your Competitive Position

Tues., June 22 | 10:30 a.m.

Your Best Strategy for Leveraging ABC's Audit Changes to Boost Ad Revenue and Grow Circulation (Repeat)

Wed., June 23 | 10:30 a.m.

Developing and Selling a Multimedia Advertising Program: Packaging, Commission and Training

Thur., June 24 | 10:30 a.m.

If you have questions, contact Patty Slusher, Inland's program director, at mailto:pslusher@inlandpress.org.

---
-- Online Media Campus June Webinars

Online Media Campus has two more great webinars in June. Missouri Press is a partner in this ongoing training program, so MPA members can grab this excellent online training for only $35. (If you sign up after the registration deadline, $10 will be added to the fee.)

-Photoshop Tips & Tricks: Thursday, June 17, 1-2 p.m. (Registration deadline: Monday, June 14)
-Reporting Politics & Government: Covering campaigns in the digital age: Friday, June 25, 1:00-2:00 p.m. (Registration deadline: Tuesday, June 22)
-InDesign Tips & Tricks: Thursday, July 15, 1-2 p.m. Registration deadline: Monday, July 12.
Visit our http://www.onlinemediacampus.com for more information and to register.

---

--MPA Calendar

June
10 (Thursday) -- MPA/MPS Board meeting, Resort at Port Arrowhead, Lake Ozark

10 (Thursday) -- MPA Porter Fisher Golf Classic, The Ridge, The Lodge of Four Seasons, Lake Ozark
10-11 -- Show Me Press Association annual meeting, Resort at Port Arrowhead, Lake Ozark

16-18 -- Central States NIE Program, Dallas, Texas

24-25 -- Digital Task Force meeting, Reynolds Journalism Institute, Missouri School of Journalism, Columbia 

July
15-16 -- Missouri Press Living Textbook Course, UMC

September
30-Oct. 3 -- 124th NNA Convention and Trade Show, Hilton, Omaha

http://www.nna.org/eweb/DynamicPage.aspx?Site=nna_eweb&WebKey=a718d802-de8c-4239-bf64-8f44f7e7fec3
October
14-16 -- 144th MPA Convention, The Lodge of Four Seasons, Lake Ozark

November
12 -- MPA judges Iowa Newspaper Association Newspaper and Advertising contests, Columbia
-----------

--Job Bank & Marketplace

HELP WANTED

ACCOUNT EXECUTIVE (AE) / SALES REPRESENTATIVE: If you are integrity-oriented, serious about customer service, care about solving problems for your clients, are self-motivated, have a desire to succeed, have a genuine interest in business AND you desire to be compensated for a job well-done, you may be a candidate for an outside Advertising Sales Representative position within our company in Southwest Mo. We pride ourselves in being a “ Customer-1st” company. We put the needs of our clients before our needs, and we work hard to always do what we say we will do. We are looking for an advertising sales representative who will assist local businesses with their advertising needs. Visit our web site at www.commpub.com. EOE. If you are all the above and: Detail-Oriented, Creative, Trustworthy, Responsible, a Consistent Achiever, send resume to: AE position, PO Box 330, Bolivar, MO  65613, email: careers@MO.NeighborNews.com or fax: 417-326-8701.

ADVERTISING DIRECTOR: We have an opening for a strongly motivated and marketing oriented Director of Sales and Marketing at this 5-day (Tue – Sat) morning newspaper in northeast Missouri.  Position reports to the Publisher and will be responsible for managing all Advertising, Creative and New Media employees, coordinating client advertising executives and advertising agencies, maintenance of programs and records to insure advertising lineage and revenue goals are met, preparation of departmental operating revenue and expense budgets, maintenance of records to be used to pay sales representatives’ commissions, and participation as a team member of the executive staff of the newspaper. The ideal candidate will have at least some college (degree preferred), a minimum of three years' management experience in an Advertising Department with a strong background in sales; knowledge of motivating sales representatives and ability to promote a variety of  products, both in print and online. We are a member of the GateHouse Media family and offer competitive compensation, excellent benefits and outstanding opportunities for growth within the corporation. Send or fax (573-221-1568) your resume and salary requirements to: Jack Whitaker, Publisher, Hannibal Courier-Post, 200 North Third Street, P.O. Box A, Hannibal, MO  63401. E-mail address: jack.whitaker@courierpost.com.
CIRCULATION MANAGER: The Harrison Daily Times, located in the beautiful Heart of The Ozarks in Harrison, Ark., is accepting applications for a full-time Circulation Manager. This position calls for strong management, administrative and promotional skills. The goal is to maintain and build paid circulation of an award-winning daily newspaper currently showing circulation growth. The ideal candidate must have good communication, computer, human relations skills, and excellent customer service skills. The applicant must be able to plan and execute successful promotional campaigns and monitor results, and do annual budgeting. To apply please send your resume to Ronnie Bell, P.O. Box 40, Harrison, AR 72602, or e-mail to ronnieb@harrisondaily.com. This position reports to the publisher and offers a salary plus bonus plan, paid time off, group health and dental insurance. EOE.

FOR SALE

MORGUE: The morgue files (back issues) of the O’Fallon Times (Missouri), O’Fallon-St. Peters Times/O’Fallon-St. Peters-St. Charles Times, which became the St. Peters Courier-Post noted for its constitutional law case involving RsMO. 493.050 regarding eligibility of legal papers. These date from 1952 to 1992 and are bound and in excellent condition. Call 636-724-0511 or e-mail sambrock1@aol.com. 

###
If others in your office want to -- or should -- receive this eBulletin, please reply with their names and email addresses. The eBulletin will be sent each week, except at the middle of each month, when a printed Bulletin will be mailed. A PDF of the printed Bulletin will be placed on mopress.com and an email message will be sent that it has been posted.

Direct comments to: Kent Ford, MPA Editor, at kford@socket.net.

