Local online video advertising was a $400 million business in 2007, according to Borrell Associates. eMarketer expects that online video ads will pull in $1.3 billion nationally this year.

Online video represents an enormous opportunity for newspapers to grow revenue and audience. Borrell estimates that online video advertising will grow from less than 5 percent of local online revenue in 2007 to 28 percent in 2012. 

The Newspaper Association of America’s “Zooming In on Online Video: A Development & Growth Guide for Newspaper Web Sites” is intended to help newspapers of any size develop profitable video applications. 

The cost of entry to create quality video continues to decline while the success of online video continues to grow. As competition heats up for online video mindshare, newspapers have an excellent opportunity to leverage their skills and content and capture an even larger share of online advertising spending.

With some video training and equipment, even small local newspapers can become virtual television stations in markets that have none. And they don’t need a broadcast license or transmitting equipment to do it. 

Go to naa.org for complete information about “Zooming In” and about coming webinars about video advertising on your website.
