Are you interested in helping the businesses that advertise in your newspaper make more money? Better ad layouts would do that.

Here are 10 components of a good ad layout offered by the Newspaper Association of America. If you’re the ad staff at your newspaper, give these suggestions some thought. If others at your paper produce the ads, talk about how to make their work more effective for your advertisers.

1. Border: Straightforward and simple. It should complement the design, not dominate it.

2. Heading: It should grab attention and contain a selling message. The ad will fail if it is not read. That means wasted money for the advertiser, poor results and possibly losing an advertiser.

3. Illustrations. An ad with an illustration that takes up at least half of the ad boosts readership by up to 37 percent. Photos of real people, things and places are better than other types of artwork.

4. Price. The cost of the product or service is a vital element. Accent price in the heading, as a major focal point, before the ad copy or inside the ad copy.

5. White space. Space in the ad focuses attention on the details that matter. Use as much as you can.

6. Body copy. The power of well-written ad copy is proven by the billions of dollars of sales directly resulting from great newspaper advertising. (Need inspiration. Read some of the sales catalogs that arrive in your mailbox each day. Many of them are full of examples of well-written ad copy.) 

7. Signature. Use the advertiser’s logo, but don’t allow it to overpower the sales message.

8. The 1-second test. You should be able to look at an ad for one second, then close your eyes and recall its sales message.

9. Color. Color increase impact. Use it whenever possible. 

10. Creativity. Persistent attempts and hard work generate more great advertising that strokes of genius.

Creating, designing and producing excellent pages and advertisements take time. That’s why so many advertisements and newspaper pages never change and never get better.

If you can afford it, hire someone from your community with design talent to work two or three days a week to design/produce your ads and your pages.

You don’t have to be a creative genious. Collect examples of designs that you like and copy them.

