


Missouri Press Association Bulletin, Feb. 4, 2005, Page 2

This is First Notice of the 
application for Sustaining Mem-
bership of the Hallsville Top, a 
newspaper published by Charles, 
Janann and Jeff Hedberg, P.O. 
Box 118, Hallsville, MO 65255; 
telephone (573) 696-1760; email 
hallsvilletop@socket.net.   

Sustaining members are entitled 
to all the benefi ts of MPA except 
holding elective offi ce and entering 
MPA contests. Membership is sub-
ject to approval by the MPA Board 
of Directors.

The Board of Directors considers 
applications for membership at its 
next meeting after the applications 
have been printed in three issues of 
the Bulletin.

Any MPA member with com-
ments about applications should 
direct them to the MPA offi ce in 
Columbia.

Application for
MPA Membership

Learn from experts March 3-4

After four years in St. Louis, the 
Midwest National Writers Workshop 
moves to Wichita on May 21-22, 
2005, hosted by The Wichita Eagle. 
This will be one of eight workshops 
around the country, and the only 
one in the heartland, sponsored by 
the Poynter Institute for Media Stud-
ies. Itʼs the best training bargain 
anywhere: a low-cost weekend with 
top writers, editors and coaches, 
who donate their time and energy 
to help you improve your reporting, 
writing and editing. Speakers will in-
clude Emmy-winning Kansas native 
Bill Kurtis of A&Eʼs “Investigative 
Reports;” APSE sports columnist of 
the year Joe Posnanski and fellow 
Kansas City Star columnist Mary 
Sanchez; narrative author Walt Har-
rington of the University of Illinois; 
and IRE executive director Brant 
Houston.

Workshop price is $75 for pro-
fessionals and $40 for students 
through May 6. After that, the pro-
fessional rate rises to $85, but the 
student rate is unchanged. 

The special workshop rate of $99 
a night for up to four people is avail-
able at the Hyatt Regency Wichita, 
also through May 6. 

Full details are available online 
at www.kansas.com. Find the link 
at the lower left of the page. Ques-
tions? Call (316) 268-6337 or email 
nww@wichitaeagle.com.

Additional copies of “Newswriting Short Course” are available from Missouri 
Press Foundation for $5 each. Contact the Missouri Press Offi ce in Columbia, 
(573) 449-4167, dcrews@socket.net.

“Newswriting Short Course” by Jim Sawyer is a 42-page primer with easy-to-un-
derstand guidelines for organizing and writing news stories, including examples and 
exercises. 

Sawyer, who died of cancer in 2003, prepared the booklet to help beginning 
news writers. Sawyer was retired from University of Missouri Outreach and Exten-
sion and was active in Ozark Press Association.

Get extra copies of  ‘Short Course’

Writers Workshop
May 21-22 in Wichita

The Missouri Association of Publications (MAP), will hold its annual Publish-
ing Summit on Thursday and Friday, March 3 and 4, at the Memorial Union on 
the campus of the University of Missouri-Columbia.

Guests will hear presentations by the nation’s top publication professionals.
• Hear keynote speaker, “Mr. Magazine,” Samir Husni (in the photo) speak 

about the state of the magazine industry. 
• Meet and network with publications professionals 

from all over the region. 
• Attend professional seminars delivered by in-
dustry experts and MU School of Journalism 

faculty suited to your needs in writing, edit-
ing, graphic design, photography, printing, 

circulation, and advertising. 
• Examine publications of attend-

ees, share ideas, get inspired. 
• Participate in the Eighth Annual 

Magazine Fair that enables you to 
meet students who are seeking pos-

sible internships and future jobs.
Among the many topics to be discussed during the two days of breakout sessions 

will be writing, designing, ad sales and circulation. You can see the entire agenda 
and get registration information from MAP’s website: missouripublications.org.

The mission of the Missouri Association 
of Publications (MAP), in affiliation with 
the Missouri School of Journalism, is to 
promote excellence in publications by serv-
ing as a resource for continuing education, 
professional growth and development and networking opportunities.

MAP was founded in 2004 by a group of publications professionals with an 
interest in quality print and electronic publications. MAP serves as a professional 
organization for individuals, corporations (profit and not-for-profit), industry as-
sociates and for journalism faculty and students.

The group provides continuing education opportunities for its members such as 
seminars, workshops and roundtables where members may share expertise and re-
sources and network with one another. These opportunities are facilitated by MAP 
members, industry experts and Missouri School of Journalism faculty.

MAP is governed by a board of directors who are voting members of the asso-
ciation and who represent a cross section of the publications industry in Missouri. 
MAP includes consumer, business-to-business, association, corporate, hospital, 
university, literary, fraternity/sorority and other appropriate publications.
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Learn at Big Cedar Lodge 
Gov. Blunt will speak at March 31-April 1 editors meeting

Get yourselves set for a busy and fun couple of days when you attend the annual 
meeting of the Missouri Society of Newspaper Editors / AP Managing Editors. 
Those groups will hold their joint meeting Thursday and Friday, March 31-April 1, 
at Big Cedar Lodge south of Branson.

Missouri’s new governor, Matt Blunt, will be among the speakers.
Registration information about the meeting has been mailed to MPA member 

newspapers.
After guests register at noon on Thursday, 

they’ll hear from MPA Legal Hotline coun-
selor Jean Maneke, who’ll provide an update 
on current legislative and legal issues. 

Then Missouri Attorney General Jay 
Nixon will lead a discussion of Sunshine Law 
issues, featuring examples from area newspa-
per people of questionable activities regarding 
public meetings and records.

Later, Chris Wrinkle, editor of the Leba-
non Daily Record, will moderate a discussion 
about producing a newspaper during a disas-
ter. Area journalists who have experienced 
that will talk about how they handled it.

A social hour and dinner — sponsored by 
Big Cedar Lodge — will be followed by one 
of Branson’s top music shows. Buses will de-
part the lodge at 7 p.m. All guests and their 

families are invited to attend this event, which is sponsored by the Branson Con-
vention & Visitors Bureau. 

After breakfast and the business meeting Friday, Professor Daryl Moen of the 
Missouri School of Journalism will offer ideas to improve the look of your newspa-
per.

Professor Moen, a former editor of three newspapers, is a designer, author and 
consultant. He teaches design and writing at UMC.

Gov. Blunt will address guests and answer questions at the APME Awards Lun-
cheon Friday.

The meeting will adjourn at 1 p.m. 
Big Cedar Lodge and its adjoining properties offer a number of activities on 

site: golf, biking, trout fishing, hiking, wildlife tram tours and more. Its Top of 
the Rock golf development offers a Jack Nicklaus Signature Course, the first par-3 
course to carry his name, and the Arnold Palmer Signature Practice Facility adja-
cent to the course. Take your clubs!

With the meeting starting after lunch on Thursday and adjourning after lunch 
on Friday, guests will be able to attend the meeting with only one overnight stay, if 
they choose. To encourage you to take your family and stay and extra day or two, 
Big Cedar Lodge is offering the meeting rate of $98 per night through the week-
end for guests of MSNE/APME. 

A registration form for the meeting is in the magazine. Cost is $99 if you register 
by March 1 ($115 after that). If you have questions, contact Lesa Litty at the MPA 
office, (573) 449-4167, litty@socket.net.

The MSNE President is Buck Collier of St. Louis. Oliver Weist of Sedalia is 
chairman of the AP Managing Editors. 

You can check out Big Cedar Lodge at bigcedar.com.

STAFF

Doug Crews: Executive Director, 
dcrews@socket.net

Mike Sell: Advertising Director, 
msell@socket.net

Kent M. Ford: Editor, 
kford@socket.net
Connie Whitney: 

cwhitney@socket.net 
and Jennifer Plourde:
jplourde@socket.net

Advertising Sales and Placement
Karen Philp: kphilp@socket.net

Receptionist, Bookkeeping
Lesa Litty: Member Services, Meeting 

Planning, litty@socket.net
Sue Heifner: Ad Sales

sheifner@socket.net
Jeff Grimes:

Website Associate, 
mpawebmaster@socket.net

PRESIDENT: John Spaar, 
 The Odessan, Odessa      
FIRST VICE PRESIDENT: Steve 
 Oldfield, Adrian Journal  
SECOND VICE PRESIDENT:
 David Bradley, Jr., St. Joseph News-Press      
SECRETARY: Dan Wehmer, Seymour, 
 Webster County Citizen
TREASURER: Jeff Schrag, 
 Springfield Daily Events  
DIRECTORS: 
 Gary Sosniecki, 
  The Vandalia Leader 
 Dave Berry, Community Publishers 
  of Missouri, Inc., Bolivar
 Dane Vernon, Eldon Advertiser 
 Jack Whitaker, Hannibal Courier-Post
 Vicki Russell, Columbia Daily Tribune 
 Phil Conger, Bethany Republican-Clipper
 Kevin Jones, St. Louis American 
 NNA REPRESENTATIVE: Gary  
 Beissenherz, The Concordian, Concordia  
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SPJ Region 7
Conference April 1-2

Ad staffs will meet April 14-15
to learn from marketing expert

Newspaper marketing expert Chuck Nau will be the presenter for the April 14-
15 meeting of the Missouri Advertising Managers’ Association. The meeting will 
be held at the Sheraton Westport Lakeside Chalet in St. Louis.

Registration information for the Ad 
Managers’ meeting has been mailed 
to MPA member newspapers. If you 
have questions, contact Lesa Litty 
at the MPA office, (573) 449-4167; 
litty@socket.net. 

A registration form also is on the 
MPA website, mopress.com.

Nau, of Murray & Nau, Inc., is 
a publishing consultant with more 
than 25 years of experience. He has served the Seattle Times, Knight Ridder and 
the Chicago Tribune Co. in a number of management, marketing, media and sales 
capacities. He has written numerous columns about his techniques, which have ap-
peared in many newspaper industry and association publications.

Nau will open the meeting with his first session on Thursday afternoon. His 
topics will be:

• Clarify What It Is You Have to Offer Before Deter-
mining What It is You Want to Achieve.

• Member Newspaper Analysis.
• Value v. Price — Benefits v. Advantages (Under-

standing the Differences).
• Advertising (Understanding the Importance!).
• Best of the Best.
• Time and Sales Territory Management (Sight Un-

seen and Untold Mean Unsold! Telemarketing Tips).
A reception and barbeque dinner will be held Thurs-

day, with ad contest winners on display. Then guests 
will visit the Funny Bone comedy club or Harrah’s Ca-
sino (transportation will be provided by the hotel). 

Nau will continue his presentation after the Friday 
breakfast buffet. His morning topics will be:

• Identifying Potential New Revenue Sources Inside 
and Outside Your Client Base.

• Account Qualifying and Recon Mission Selling. It’s 
All About Questions.

• Objections.
• Putting It all Together — Four Plus One Stages of 

Selling.
• Reaching and Selling the Absentee Owner, Multiple Location Retailers and 

Out-of-Town Decision Maker.
Nau’s session will be followed by the presentation of awards to winners of the 

association’s Best Advertising Contest.
The Dee Hamilton Old Pro Award also will be presented. Nominations for that 

award can be made until March 10.

The SPJ Region 7 Conference 
will be Friday and Saturday, April 
1-2, in Springfield. 

The conference will open with a 
reception Friday night that will in-
clude a Legal Defense Auction.

Saturday will include sessions 
on writing, the art of storytelling, 
freedom of information, ethics, blog-
ging, broadcast skills and minority 
media. 

For students, a session will be 
held where editors will critique resu-
més and portfolios. 

Irwin Gratz, the current SPJ na-
tional president, will attend. Charles 
Davis of the University of Missouri 
Journalism School will lead the FOI 
session. 

Staci Kramer, a writer for Online 
Journalism Review, is putting the 
blogging session together. Invita-
tions have been sent to high-profile 
guests.

Registration information for the 
meeting will be provided soon.

Missouri Press Association is a 
sponsor of the Region 7 Confer-
ence.

Journalists now have an expand-
ed resource to help solve ethical 
dilemmas.

The Ethics AdviceLine for Jour-
nalists, a free service for profes-
sional journalists in need of guid-
ance on reaching ethical decisions 
while covering the news, has added 
a new web page where journalists 
can submit their questions online. 
All requests are confidential, and 
most are answered within 24 hours.

The strength of the program is 
to put journalists in contact with ex-
perts able to talk through an ethics 
dilemma from start to finish, allow-
ing journalists to reach an informed 
decision through consultation.

Both the advice line and the web- 
site are sponsored by the Chicago 
Headline Club Chapter of the Soci-
ety of Professional Journalists and 
Loyola University Chicago Center 
for Ethics and Social Justice.

Contact the Ethics AdviceLine at 
1-866-DILEMMA. The web address 
is www.ethicsadvicelineforjournal-
ists.org.

SPJ, Loyola offer
online ethics help

Plan now to attend Chuck Nau sessions in St. Louis

Chuck Nau is a nation-
ally recognized trainer 
and expert on market-
ing. Donʼt miss this 
chance to learn from 
one of the best in the 
business.
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Free material for NIE Week
Free Teacher’s Guide, house ad for March 7-11 observance

New NAA website
provides NIE help

The Living Textbook Newspaper In Education course is planned for July 20-22 
at the University of Missouri. MPA’s state NIE director, Dawn Kitchell, is organiz-
ing the program, now in its third year.

Newspapers will be asked to promote the program by running ads and by pro-
viding local teachers with scholarships to attend. Those details will be provided in 
the coming weeks. You may want a member of your staff to attend this program to 
learn how to get local school administrators and teachers involved with NIE. 

The goal of this course is to get your newspaper into the classrooms of your 
schools. To do that, teachers must know about newspapers and how to use them to 
teach. That’s what this program is about.

Note the dates and plan now to participate in this year’s program by promoting 
it to local teachers and/or by helping to pay expenses.

Newspaper In Education Week 2005, March 7-11, brings excitement and pas-
sion to the celebration of literacy, reading and NIE programs. 

The NAA Foundation once again has created a Teacher’s Guide and in-house 
ads for NIE Week. For the first time ever this year’s guide is free to newspapers. 

You can make copies of the Teachers Guide 
for your teachers so  they can use it with your 
newspaper. The ads are for you to use in pro-
moting NIE.

This teacher’s guide looks at the role the 
newspaper can play in developing children’s 
literacy skills in a multicultural society. The 
activities are based on accepted education 
theories about the way children learn and the 
resources children bring to the learning set-
ting.

Abitibi - Consolidated Inc. is sponsoring 
the cost of the guide and ads. 

To order your free NIE Week 2005 pack-
age, go to the new NAA Foundation website: 
www.naafoundation.org, or download the 
material from the MPA website, mopress.
com.

Vienna, Va. - The Newspaper 
Association of America Foundation 
has launched a new website, www.
naafoundation.org, that provides 
greater functionality and easier ac-
cess to information for Newspaper 
In Education professionals, youth 
editors, teachers and others in-
volved in advancing informed media 
use by all citizens, especially young 
people. The new site also serves to 
introduce a new logo for the NAA 
Foundation.  

NAAfoundation.org features 
information about Newspaper In 
Education and the Youth Editorial 
Alliance, and support for scholastic 
journalism and literacy initiatives.

Do you know of a school where there is no student newspaper or where the stu-
dent newspaper is struggling to survive? 

Your newspaper’s involvement might be grooming a future journalist or teaching 
youngsters about the power and responsibility of the press in a free society. 

Put together a team of folks who would like to mentor students involved in be-
ginning or strengthening a school newspaper. Then apply for an NAA Foundation 
Student/Newspaper Partnership Grant for the 2005-2006 school year.

You can find the link to the 2005 application at naafoundation.org/artpage.
cfm?aid=6582. The deadline for grant applications is April 30. If you have ques-
tions, call the Foundation at 703-902-1732 or e-mail woods@naa.org.

The annual Central States News-
paper In Education Conference will 
be June 22-24 at the new Cherokee 
Casino/Resort in Catoosa, Okla., 
just outside Tulsa.

More information about the meet-
ing will be provided later.

A new online presentation from 
the Library of Congress, “News-
paper Pictorials: World War I 
Rotogravures,” features leading 
newspapers of the day that took 
advantage of this newly available 
printing process during the Great 
War (1914-1918).  

The presentation, available at 
http://memory.loc.gov/ammem/col-
lections/rotogravures, is from the 
Libraryʼs American Memory Web 
site of more than 9.5 million items.

American Memory is a project of 
the Library of Congress. Its more 
than 125 collections include more 
than 9.5 million items from the Li-
brary of Congress and other major 
repositories.  

The latest website from the Li-
brary is the monthly Wise Guide 
(www.loc.gov/wiseguide), which 
demonstrates that “Itʼs Fun to Know 
History.”

Libary of Congress
site has WWI photos

Central States NIE

Would a grant help your school’s newspaper survive?

Help teachers learn about NIE

http://memory.loc.gov/ammem/collections/rotogravures
http://memory.loc.gov/ammem/collections/rotogravures
http://www.loc.gov/wiseguide
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St. Joseph obit policy

Full-page ads rebut attacks on employment practices

March promotions

(Editor’s Note: These highlights of the St. Joseph News-Press obituary policy were 
omitted inadvertently from the survey results reported in the Jan. 13 Bulletin.)

— All obituaries receive 70 words at no charge. A word is defined as any char-
acter, or group of characters, with a space or punctuation mark on either side. The 
deceased’s name and the dateline do not count toward the word total.

— Content for obituaries is entirely up to the family. The first sentence of the 
obituary must consist of the 
deceased’s name, age (if avail-
able), town of residence and 
date of death. Obits outside of 
St. Joseph need a dateline. All 
other information is optional 

and may include any or all survivors, occupation, accomplishments, affiliations, 
hobbies, etc.

— Additional words, beyond the first 70, are charged at $.60 per word.
— Photographs (mug shots) may be included at a cost of $15.
— A select piece of artwork (or sig) may be added for a cost of $15.
— A special fax number and email address are provided to receive obituaries.
— Funeral homes are to submit obituary copy exactly as the family wishes it to 

be published.  (An ‘Obituary Form’ is provided.)
While the new policy allows families, in cooperation with the funeral home, to 

convey the information as they desire, the News-Press reserves the right to edit for 
libel, good taste, obvious errors and standard newspaper style.

Information must be type written, not hand written.

Wal-Mart strikes back

Advertising / Marketing NotebookThese events and dates in March 
can be used to create promotions 
and feature stories. Gather informa-
tion about them from the internet 
and other sources. These sugges-
tions are provided by Metro Cre-
ative Graphics, Inc.

1 — Peace Corps Day
2 — Read Across America Day
6-12 — Girl Scout Week
6-12 — Save Your Vision Week
7-11 — Newspaper In Education 

Week
7-13 — Cheerleading Week
8 — International Womenʼs Day
12 — Girl Scouts Anniversary, 

1912
14 — Camp Fire USA Birthday
16 — Freedom of Information 

Day
17 — St. Patrickʼs Day
19 — National Quilting Day
20 — First Day of Spring
20 — Palm Sunday
20 — National Agriculture Day
20-26 — National Agriculture 

Week
20-26 — Poison Prevention 

Week
25 — Good Friday
27 — Easter
27 — Kite Flying Day
27-4/2 — National Cleaning 

Week
29 — Mom & Pop Business Day
30 — Doctorʼs Day

Big sellers in March include 
home, lawn and garden equipment, 
golf, farming, spring auto services, 
real estate, sporting goods, home 
furnishings.

Small business owners and the 
government agency that helps them 
were in the spotlight for a special 
section of the Lubbock, Texas, 
Avalanche-Journal dedicated to the 
U.S. Small Business Administration.

The September 2003 publication 
coincided with the 50th anniversary 
of the agency, but Diane Harlan, the 
paperʼs co-op/vendor-development 
manager, points out that a similar 
section devoted to small businesses 
could run any time.

This is an example of how a 
newspaper can turn an event or 
observance into a special section 
and make some money. Apply the 
technique to other topics.

— NAAʼs Big Ideas

LITTLE ROCK, Ark. — Wal-Mart Stores Inc., the world’s largest retailer, and 
its chief executive, Lee Scott, went on the offensive recently against critics of its 
employment policies and the impact its stores have on communities where they are 
located. 

The company took out more than 100 full-page newspaper ads outlining the 
wages and benefits it pays its employees and the good the Bentonville-based com-
pany says it brings to communities. Scott said he wants Wal-Mart to overcome its 
reputation as a company that does not pay well and has minimal full-time workers.

Wal-Mart has been the target of lawsuits accusing the company of bias against 
women and not paying employees for all the hours they worked. Wal-Mart has vig-
orously fought the court actions.

The ad says the company’s average pay is nearly twice the minimum wage, that 
74 percent of its hourly workers are full time and that Wal-Mart offers health and 
life insurance, company stock and a 401-k retirement plan. Wal-Mart has more 
than 1 million domestic employees.

Scott said no one source of criticism prompted the new offensive. “I liken it to 
being nibbled to death by guppies,” Scott said.

The company’s Thanksgiving weekend sales failed to meet expectations, and 
Scott said that prompted Wal-Mart to become more aggressive in merchandising 
and the way it gets its message across.

Special section focuses
on small businesses 
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Marketplace
Ads on this page are free to mem-
bers of Missouri Press Association. 
Cost to non-members is 25¢ per 
word. Please email your ads to 
kford@socket.net.

HELP WANTED

REPORTER: The Leeʼs Summit Journal, an 
award-winning Knight Ridder newspaper, 
is looking for a reporter to cover features 
and general assignments. A degree in 
journalism and prior newspaper experience 
or equivalent preferred. Some evening and 
weekend assignments required. Knowledge of 
QuarkXpress desired, but soon will be training 
to use InDesign. Please send resume with at 
least three clips and salary requirements to: 
Leeʼs Summit Journal, Attn: Editor, 415 S.E. 
Douglas St., Leeʼs Summit, MO 64063. No 
Phone Calls Please. 1-31

REPORTER: The Platte County Landmark, 
Platte City, has an immediate opening for 
an aggressive reporter. General assignment 
duties will include emphasis on government 
and police beat, some features, photography. 
Approximately 25-35 hours per week. Call 
Ivan Foley at 816-858-2313 or send email to 
ivan@plattecountylandmark.com. 1-31
 
EDITOR: The Fort Scott Tribune is seeking a 
Lifestyle/Associate Editor to join our newsroom 
staff. The successful candidate will be 
responsible for covering lifestyle, religion and 
senior citizen beats for our newspaper, which 
publishes six days a week Monday through 
Saturday. The successful candidate also will 
be responsible for layout and design of our 
daily lifestyles page, and weekly senior and 
religion pages. The successful candidate also 
will work as a back-up desk editor. The position 
requires attention to detail, dealing with walk-
in customers and a knowledge of newsroom 
software like QuarkXpress, PhotoShop and 
Microsoft word. The candidate should have a 
bachelorʼs degree in journalism or English, or 
equivalent work related experiences. Salary, 
depending on experience, begins in the low 
20s. Please send a cover letter, resume, and 
samples of layout and design work to the 
managing editor, P.O. Box 150, Fort Scott, 
KS, 66701. 1-25
 
MANAGING EDITOR: The Kearney Courier, 
is seeking an energetic, and self-motivated 
person to lead this 4,500-circulation weekly 
as managing editor. The ideal candidate will 
have a passion for community journalism, 
good news judgment, writing and editing skills, 
extraordinary people skills to deal with the 
staff and the public, and should know what it 
means to work as a key member of a team. 
The right candidate will also need experience 
with pagination in Quark or In Design and have 
an eye for the designed page. Photography 
skills are a definite plus. The Courier offers 
competitive salaries, excellent benefits and 
the opportunity to advance within the NPG 
Newspaper group. We prefer a bachelorʼs 

degree in English, communication, journalism 
or a related field. Previous work experience 
may be substituted. A valid driverʼs license and 
a safe driving record are required. Employment 
is contingent on passage of a drug screening. 
EEO. Resumes with clips need to be sent to 
the attention of: Kathy Whipple, Publisher,The 
Kearney Courier,P.O. Box 140, Kearney, MO 
64060 or e-mail: kwhipple@kearneycourier.
com. 1-6
 
REPORTER: The Osawatomie Graphic, a 
3,000-circulation weekly in Osawatomie, Kan., 
is looking for a talented, aggressive reporter 
who wants to grow as a journalist. We are 
looking for someone who is a self-starter, 
is deadline-driven and is a strong, versatile 
writer who can handle anything from a council 
meeting to a feature story. Experience is 
preferred but not necessary — we are willing 
to cultivate young talent. Photography skills 
are a plus, and weʼre looking for someone with 
plenty of pagination experience. The Graphic 
is an award-winning newspaper that received 
18 awards in the Kansas Press Association 
annual contest last year, including seven 
firsts and the award for general excellence. 
We are located on the southern edge of the 
Kansas City-metro area in a region poised 
for growth. We offer a competitive salary and 
good benefits. Our newspaper group was 
recently purchased by the News-Press Gazette 
Co., based in St. Joseph, Mo., increasing 
opportunities for upward mobility. Send a cover 
letter, resume and at least five clips showing 
the range of your abilities to Jennifer McDaniel, 
editor, Osawatomie Graphic, P.O. Box 99, 
Osawatomie, KS 66064. Or send an e-mail to 
jmcdaniel@graphic-online.com. (Please put 
your name and reporter applicant in the subject 
field.) Application deadline is Jan. 19. 1-6
 
NEWS EDITOR: The Benton County Daily 
Record, a fast-paced newspaper in one of the 
fastest-growing areas of the nation, seeks an 
experienced, creative News Editor to lead the 
copy editing and design of its news pages.  The 
successful applicant will oversee a staff of 3 
copy editors.  Proven skills in editing, design, 
headline writing, management and the ability 
to handle deadline pressure are essential. 
Good organization skills also are important. 
Experience in QuarkXPress and Photoshop are 
required.  If this sounds like a good fit for you, 
please send a cover letter, resume and relevant 
work samples to: Melinda Lenda, Community 
Publishers Inc., PO Box 1049, Bentonville AR  
72712, e-mail melindal@commpub.com, or fax 
479-271-3744. 1-6
 
CITY GOVERNMENT REPORTER: Are you 
an aggressive reporter prepared to cover a 
dynamic city government beat in the hometown 
of the University of Arkansas? The Northwest 
Arkansas Times in Fayetteville, seeks a 
reporter with daily newspaper experience who 
is enthusiastic about reporting, who is energetic 
about writing and who can show clips that 
demonstrate a commitment to daily community 
newspaper journalism. We want someone 
who is motivated to make the most of a great 
beat through teamwork and superior beat 
development. Competitive pay and benefits. 
Candidates with at least a year of experience 
may apply by sending clips and a resume to 

NWAT City Government Beat, Attn: Melinda 
Lenda, Community Publishers Inc., P.O. Box 
1049, Bentonville AR 72712. 12-21
 
ADVERTISING SALES: If you are integrity-
oriented, serious about customer service, 
care about solving problems for your clients, 
self-motivated, desire to be compensated for a 
job well-done, you may be a candidate for an 
advertising sales position. We pride ourselves 
in being a customer-first company. We put 
the needs of our clients before our needs, 
and we work hard to always do what we say 
we will do. We are looking for an advertising 
sales representative who will assist local 
businesses with their advertising needs. If you 
are detail-oriented, creative, trustworthy and 
a consistent achiever, please send resume to 
Human Resources, Community Publishers, 
Inc., PO Box 330, Bolivar, MO 65613. Email 
janiet@cpimo.com or Fax to 417-326-8701. 
EOE. 12-21
 
ASSISTANT TO DIRECTOR: Missouri Press 
Association in Columbia seeks to hire an 
assistant to its executive director. Newspaper 
background a must. Work in ad sales and 
placement, governmental relations, and other 
facets of the association, representing MPAʼs 
300 member newspapers. Applicant must be 
a self-starter, have strong communications 
and computer skills. Complete job description 
available upon request. Benefits package 
offered. Send resume, including salary 
expectations, to: dcrews@socket.net. Job 
opening available until filled.
 
PUBLISHER WANTED: Opportunity for 
individual with strong advertising background 
and management skills to head up this six-
day daily newspaper in El Dorado, Kansas. 
As publisher your responsibilities will include 
all facets of the business. Knowledge of web 
press plant operations helpful. Excellent 
compensation package includes base plus 
quarterly performance bonus, available health 
and life insurance, 401K and Flex spending 
plans. Apply to Richard (Chip) Watson, 
Regional Manager, cwatson@bignickel.com.
 

CENTRAL IOWA WEEKLY, combining three 
former newspapers, county official, nice profit. 
John E. van der Linden, broker, P.O. Box 275, 
Spirit Lake, IA 51360. PH: 712-336-2805. 
1-27

JUST LISTED: Northern Missouri weekly with 
good building and apartment, well-equipped. 
Priced to sell. John E. van der Linden, broker, 
P.O. Box 275, Spirit Lake, IA 51360. PH: 712-
336-2805. 1-27

PRINTING EQUIPMENT: Complete press 
operation for broadsheet, tabs, pony tabs and 
directories: Five-unit Harris/Cottrell Vangard 
15 H.P. web press, image setter, camera, 
plate processor, plate burner, three knife 
trimmer and two head stitcher. Contact George 
Pogue, McDonald County Press, P.O.Box 266 
- Highway 71, Pineville, MO 64856. Phone 
417-223-4377. E-mail: gpogue@nwaoline.
net. 1-20
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This Bulletin contains an application form for the Mis-
souri Press Foundation Internship Matching Grants Program 
for 2005.

The application deadline for these grants is Feb. 
25. Applying for a grant does not guarantee your 
newspaper will get an intern through this 
program. Applications will be considered for 
funding in the order in which they arrive at 
the Missouri Press office. 

Applications are for work periods of four, 
six or eight weeks this summer. Missouri 
Press Foundation will pay your newspaper 
$500 for a four-week internship, $750 for six 
weeks or $1,000 for eight weeks. Newspapers 
will negotiate wages with their interns.

A list of newspapers that send in grant applica-
tions will be sent to the journalism/communications 

departments of colleges and universities in Missouri. The 
information will be given to students, who will apply for the 

internships at the newspapers on the list. Newspapers 
then will interview applicants and hire the intern 

they want.
This program funded all of the intern-

ships applied for last year, the first year of 
the program. If applications for internships 
exceed the number funded, the newspapers 
that receive funding will be determined by 
the dates their applications arrived — first-
come, first-served.

This program is among the projects fund-
ed by contributions to Foundation Builders. 
For information about the Foundation or the 

internship program, contact Doug Crews at Mis-
souri Press, (573) 449-4167.



Build the Foundation!
preserve the role of newspapers as architects 
and builders in their communities by pledging 
ad revenue from your newspaper or a regular 
personal contribution to Foundation Builders. 

Newspapers can pledge the equivalent of a 
quarter page of advertising every three months, 
six months or 12 months for four years. Mis-
souri Press Service will withhold from advertis-

ing checks an amount equal to your 
newspaper’s pledge. MPS’s commis-
sion also will go to the Foundation. 

Individuals and companies can 
pledge $100 or more each year for 
four years. They can use a credit 
card.

The Foundation Board of Direc-
tors encourages you to join your 
Missouri newspaper colleagues as 
a Foundation Builder. Pledgers will 
receive a beautiful desk clock like the 

one on the reverse to note their contributions. 
Contact the Foundation at (573) 449-4167 

for more information, or fill out the appropriate 
section of the pledge form below and mail or fax 
it to Missouri Press Foundation, 802 Locust St., 
Columbia, MO 65201; fax (573) 874-5894.

Join Foundation Builders today by making 
your pledge of  newspaper space or per-
sonal funds to this important project. 

Those of you who participated in the previ-
ous Foundation Builders campaign are urged 
to extend your pledges of advertising revenue 
or personal contributions. You launched this 
project with a great beginning in 2001. It’s criti-
cal now that you and others maintain 
the momentum with a renewed four-
year pledge.

A major goal of Missouri Press 
Foundation is to ensure that your news-
paper remains strong. The Foundation 
needs your help to do that. 

The new internship program that 
started this summer is a good example 
of the Foundation’s work. Money from 
the Foundation matched wages for 
interns at 16 Missouri Press member 
newspapers. 

The Foundation has given more than 
$60,000 in scholarships to college students and 
journalism educators. It has sponsored meet-
ings and training around the state on issues 
critical to newspapers. 

You can help Missouri Press Foundation 

My Newspaper believes in the work of the Missouri Press Foundation.

Send to: Missouri Press Foundation, 802 Locust St., Columbia, MO 65201
(573) 449-4167  /  fax (573) 874-5894  /  mopress.com

 Newspaper/Individual ___________________________________________________________

 Address ________________________________________________________________________
 
 Signature _______________________________________________________________________

 Print name _________________________________________________ Date ________________

 VISA / MC # _____________________________________Expiration Date ________________

We will donate 1/4-page of advertising (circle one of the following) 
Every 3 Months,   Every 6 Months,   Every 12 Months

for four years to help build a strong Foundation for Missouri newspapers.

I personally believe in Missouri Press Foundation, and I will donate 
$100 or more (amount $_____________) each year

for four years to help build a strong Foundation for Missouri newspapers.

Foundation 
Builders will 
receive this 
desk clock as 
a token of their 
generosity.


