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_______________________________________________
 

-- Warren Buffett buying hometown paper
(AP) -- Warren Buffett's Berkshire Hathaway said today (Nov. 30) that it is buying the Omaha World-Herald Co. despite Buffett's misgivings about the industry. The deal must be approved by the Omaha World-Herald's employee owners and other shareholders.

The deal includes daily newspapers in Council Bluffs, Iowa, and Grand Island, York, Kearney, North Platte and Scottsbluff in Nebraska.
_______________________________________________
 

-- Civil War features available now, FREE
“The Civil War Amendments” is a new four-part series now available from Missouri Press created in partnership with The Missouri Bar. The series looks at the 13th, 14th and 15th Amendments to the United States Constitution and how they impacted the lives of Americans following the Civil War.

Each feature in the series is four columns by 10 inches and may be used at any time, but especially during the 150th anniversary of the Civil War, which was fought from 1861-1865. To download the features, go to http://www.mo-nie.com and use download code cwamend.

The Civil War also will be the focus for our annual Reading Across Missouri project, which begins in January. Missouri Press will provide the nine-chapter story, “Patriotic Pals, Tails of the Civil War,” to newspapers at no cost.  The feature files will be available soon at www.mo-nie.com using download code readmo12.

_______________________________________________

-- Educator's guide for 'Trustees' video available
In 2009, the Missouri Press Foundation created a documentary video, “Trustees for the Public: 200 Years of Missouri Newspapers,” celebrating the rich heritage of Missouri journalists. This Emmy Award-winning film has been featured on PBS stations across Missouri.

Now Missouri Press has released a companion educator’s guide to the video, correlated to Missouri’s Grade Level Expectations and other learning standards. The guide offers prompts for group discussion, individual lessons and extension activities aligned to Missouri standards to help students become more critical readers.

It will be shipped along with the video, which can be ordered for $15 through the Missouri Press Association's online store: http://www.mopress.com/online_store.php.
_______________________________________________

-- German press makers declining

(Bloomberg) -- Manroland AG of Germany, the biggest maker of newspaper printing machines, filed for insolvency on Nov. 25. Heidelberger Druckmaschinen AG, the world’s largest printing-press maker, has lost more than 500 million euros ($667 million) in the last three years. After thousands of job cuts and a botched merger attempt, the onset of a second credit squeeze has hastened their decline.
_______________________________________________

-- Chicago equipment auction in March
(News&Tech) -- An auction to dispose of the Chicago Sun-Times’ production equipment will be held in March after a review period concluding at the end of February. Sun-Times Media Holdings has transferred production and packaging of the Sun-Times and several other Chicago-area newspapers to the Chicago Tribune Media Group.

Equipment for sale includes six Goss International Newsliner presses, two Goss Universal presses, 48 Enkel reelstands, eight inserters, 32 stackers, two complete prepress departments and associated material handling equipment. For more information about the auction, go to http://www.hilcoind.com/sales/index.asp.
_______________________________________________

-- Coke will use QR code in polar bear campaign
(MediaPost News) -- ScanBuy will support QR codes appearing on "tens of billions of Coca-Cola cups" available at 7-Eleven, Subway and other locations. The codes will promote the beverage maker's commitment to the "Save the Polar Bears" campaign, Mike Wehrs, ScanBuy CEO and president, told MediaPost.

The QR codes also will appear on posters. The code leads to a landing page on Facebook that allows users to throw snowballs at friends. The back-end data that Coca-Cola gains from mobile QR code scans range from handset type by model and carrier to the frequency of scans by user.

_______________________________________________

-- Memorize 'elevator speech'
As part of a new campaign to promote newspaper readership, the Iowa Newspaper Association put together a package for its members to use. Included is this "30-second elevator speech…what to say when you’re asked
'What does the future of the newspaper industry hold?'”

I believe the best days in the newspaper industry are ahead of us. The newspaper industry is aggressively identifying new ways to deliver its product electronically to those who want it that way, while still providing the print product to the 86% of Iowans who read a newspaper. 
There has never been a greater demand for information. Anyone can put information on the Internet, but few can guarantee that it is fact-checked, quality information that’s been edited and presented in a way the reader can understand. That’s what the newspaper brings to the table. And the newspaper is providing more local content that you can’t get anywhere else.
_______________________________________________

-- N.Y. Times offers group subscriptions
(News&Tech) -- The New York Times is offering group subscriptions for its digital offerings. The campaign, geared to businesses with more than 50 employees, allows users to access The Times across tablets, smartphones and computers.

Subscriptions are being offered at three levels and priced depending upon the level of participation.

A self-management tool makes it easy to assign access to individual employees.
_______________________________________________

-- Can government data boost economy?
(GigaOm) -- The British government is gambling on the idea that greater access to public data will encourage economic growth -- and resurrecting a plan it had previously killed to build a world-leading open data research center. http://tinyurl.com/6lsqvvy
_______________________________________________

-- Gannett launches daily deal promotion
(News&Tech) -- Gannett Co. Inc. launched a national promotion centered on its DealChicken daily deals site. The promotion, called “Discover Your Town 2012,” will run through Dec. 11 and offer 12 winners nationwide a $6,500 credit they can use to redeem for deals on their local DealChicken sites.
_______________________________________________

-- Download Public Notice ads; run them!
Ads promoting Public Notices in newspapers and a Guide to Public Notices PDF are on the MPA website. Missouri Press encourages you run the ads often to help in the effort to prevent local and state governments from moving public notices from your newspaper to government websites.
The material can be downloaded at: http://www.mopress.com/publicnotice.php.
_______________________________________________

-- Financial Times expects revenue shift
(Reuters) -- The Financial Times expects its print advertising revenues to be overtaken by subscription and cover price sales for the first time this year, marking a milestone on its road to escape its dependency on volatile advertising markets.

The FT has been at the forefront of making consumers pay for news on the Web, and now makes almost 30 percent of its revenues online. Digital subscriptions are now its main growth driver.

The FT says the knowledge it has about its subscriber base is vital to its success, helping it sell better-targeted advertising for much higher rates than peers, and has vigorously defended its direct relationship with readers.

_______________________________________________

-- Content exchange set up for your newspaper

Use MPAShare to share news and features with other Missouri newspapers and to get good content from other newspapers. It's FREE. You can reach MPAShare at http://www.mdn.org/mpashare. 
_______________________________________________
-- NIE workshop for non-NIE newspapers

A free Newspaper In Education workshop for newspapers that don't have NIE programs will be held on Friday, Dec. 2, in Columbia. This training is for newspapers that would like to learn tools to approach educators and administrators about starting a partnership effort in the classroom.

The workshop will be 10:30 a.m.-2:30 p.m. at the MPA office, 802 Locust, in downtown Columbia. Lunch will be provided. To register, contact Dawn Kitchell at dawn.kitchell@gmail.com or (636) 932-4301.
_______________________________________________ 
-- Prices going up on network ads

The prices of Missouri Statewide Classified and 2x2 Ad Networks are going up in 2012. A PDF of the new price and commission structure has been sent to your paper.

If you have questions about these networks or need a copy of the price/commission sheet, contact Jennifer Plourde at Missouri Press Service, jplourde@socket.net, 573-449-4167. 
_______________________________________________ 
-- Uploading pages helps defend public notices
You can help preserve public notices printed in newspapers by sending all of your newspaper's content of each issue to Newz Group, the administrator of the Missouri Press website http://www.mopublicnotices.com. The many newspapers already doing this are listed below (* indicates recent addition). 
Your newspaper's electronic files, sent to Newz Group, will allow public notices to be posted on the Missouri Press site quickly. Such posting will strengthen the website and help newspapers fend off threats by local governments and the state of Missouri.
 
For simple instructions on sending your content to Newz Group, contact Dan Schupp, Newz Group's information technology director: 573-474-1000 or dschupp@newzgroup.com.

If you have concerns or questions about this MPA project, contact Doug Crews, dcrews@socket.net, or Greg Baker, gbaker@socket.net, at Missouri Press, (573) 449-4167.
Here are the newspapers that are uploading their content to the public notices website. Join them today and help build our 100% defense of public notices printed in Missouri newspapers.
Albany Ledger

Arnold-Imperial Leader

Aurora Advertiser

Boonville Daily News

Bethany Republican-Clipper

Blue Springs Journal

Bolivar Herald Free Press

Branson Tri-Lakes News

Brookfield Linn County Leader

Buffalo Reflex

Cabool Enterprise

Caldwell County News

Camdenton Reporter

Carthage Press

Cash Book Journal

Cass County Democrat-Missourian

Cassville Democrat

Cedar County Republican

Centralia Fireside Guard

Christian County Headliner

Clinton County Leader

Columbia Daily Tribune

Columbia Missourian

Concordian

Cuba Free Press

Daily Dunklin Democrat

Daily Statesman

East Prairie Eagle

Edina Sentinel

El Dorado Springs Sun

Eldon Advertiser

Elsberry Democrat

Fayette Advertiser

Fayette Democrat Leader

Focus on Oak Grove

Gallatin North Missourian

Gasconade County Republican

Grain Valley, The Pointe
Grant City Times-Tribune

Greenfield Vedette

Hannibal Courier-Post

Holden Image

Hopkins Journal

Houston Herald

Independence Examiner

Jackson County Advocate

Jasper County Citizen

Jefferson County Leader

Kahoka The Media

Kansas City Star

K.C. Citizen

K.C. Daily Record

Kirksville Daily Express

Knob Noster Item

Lake Gazette

Lathrop Rural Reporter

Lawrence Co. Record

Lee's Summit Journal

Licking News

Linn Unterrified Democrat

Louisiana Press-Journal

Marshall Democrat-News

Marshfield Mail

Maryville Daily Forum

Miller Co. Autogram-Sentinel

Moberly Monitor-Index

Monett Times

Morgan County Press

Mound City News

Mountain Echo

Mtn. View Standard News

Neosho Daily News

Nevada Daily Mail

Nevada Herald Tribune

New Madrid Weekly Record

Newton County News

Nixa Xpress

Nodaway News Leader

North Stoddard Countian

Northeast News

O'Fallon Community News

Odessan

Ozark County Times

Palmyra Spectator

Park Hills Daily Journal

Perry Co. Republic-Monitor

Pierce City Leader Journal

Pleasant Hill Times

Portageville Missourian News

Pulse, Independence

Pulse, Kansas City

Quad County Star

Ralls Co. Herald-Enterprise

Republic Monitor

Reynolds Co. Courier

Rock Port, Atchison County Mail

St. Louis Riverfront Times

Saint James Press

Salem News

Sarcoxie Record

Savannah Reporter

Sheridan Express

South County Mail

South County Times

South Missourian News

Southeast Missourian

St. Charles Co. Bus. Record

St. Louis Daily Record

Ste. Genevieve Herald

Steele Enterprise

Steelville Star-Crawford Mirror

Summersville Beacon

The Countian, Jefferson Co.

The Countian, St. Louis Co.

Tipton Times

Trenton Republican-Times

Troy Free Press

Unionville Republican

Versailles Leader-Statesman

Wayne Co. Journal-Banner

Waynesville Daily Guide

Webb City Sentinel

Webster-Kirkwood Times

West Plains Daily Quill

Weston Chronicle

_______________________________________________
-- Three political ad workshops remain
Three Political Advertising Workshops being presented by Greg Baker, Missouri Press ad director, remain on the calendar. Here's the schedule:

Dec. 2 -- Plattsburg, 10 a.m. - noon, US Bank, 104 S. Main St.

Dec. 9 -- El Dorado Springs, 10:30 a.m. - 12:30 a.m., Wayside Inn Museum 
Jan. 11 -- Troy, Lincoln County Journal, 10 a.m. - noon.
Contact Baker at (573) 874-5894 or GBaker@socket.net if you plan to attend one of these meetings. Provide names of those attending and which workshop they will attend. 

_______________________________________________

-- Membership Applications: Perryville Buzz, The Lake Today
This is notice of the application for Friend of Missouri Press Membership in Missouri Press Association from The Perryville Buzz (Martin Media Group), published online at perryvillebuzz.com by Kate and Joe Martin, 700 S. Shelby St., Perryville, MO 63775, phone (573) 768-4720, email pvillebuzz@mail.com.  

This is notice of the application for Active Membership in Missouri Press Association from The Lake Today, published by Samantha Edmonds, P.O. Box 1378, 2221 Bagnell Dam Blvd., Ste. 112, Lake Ozark, MO; 573.365.2827; editor@thelaketoday.com.  

Membership is subject to approval by the MPA Board of Directors. The Board of Directors considers applications for membership at its next meeting after an application has been printed in three issues of the Bulletin or eBulletin. The next Board meeting will be held early in 2012 (date has not been set).

Any MPA member with comments about applications should direct them to the MPA office in Columbia, mailto:dcrews@socket.net.
_______________________________________________

-- MPA is on Facebook, Twitter, LinkedIn
Join MPA's social media links:

LinkedIn 

http://www.linkedin.com/groups?gid=4059778&trk=myg_ugrp_ovr.

Facebook 

http://www.facebook.com/pages/Missouri-Press-Association/154375874617599.

Twitter

http://twitter.com/ - !/missouripress.
_______________________________________________

-- Online Media Campus training

Go to http://www.onlinemediacampus.com to check out Online Media Campus low-cost webinars ($35). Webinars coming soon:

-Understanding the 'New Bu$iness' of News
Thursday, Dec. 1, 1 p.m. Central: Understanding where we are, where we're going and what's on the horizon is critical to staying a step ahead.
Registration deadline: Monday, Nov. 28  (Registrations submitted after this date are subject to a $10 late fee)
-Video Marketing Revolution
Thursday, Dec. 8, 1 p.m. Central: How can newspapers create new revenue streams by shooting and selling video ads? Your presenter will answer this question and much more.
Registration deadline: Monday, Dec. 5  (Registrations submitted after this date are subject to a $10 late fee)
_______________________________________________

-- Need training? Poynter has it! 
The Poynter Institute's News University serves more than 130,000 users through courses, group seminars, and Webinars, covering subjects from multimedia techniques, to writing, to reporting, and beyond. Some training programs of note:

· Five Steps to Multimedia Storytelling
· Build and Engage Local Audiences Online
· Big Ideas with a Payoff for Your Newsroom
Go to http://www.newsu.org/ for a complete list of coming training opportunities.
_______________________________________________
-- There are no Marketplace or Job ads at this time.

MPA member newspapers may place Help Wanted and Marketplace ads free of charge in this eBulletin, on http://www.mopress.com and in the mid-month printed Bulletin, which also is posted on mopress.com. 

The ad fee is 25¢ per word for ads from non-MPA members and from MPA members seeking help for newspapers in their group that are not in Missouri. 

All ads run for one month in all media.

Email ads to Kent Ford, MPA editor. kford@socket.net
_______________________________________________
-- MPA Calendar

December
2 -- Newspaper In Education workshop for newspapers that do not at present have an NIE program, 10:30 a.m. - 2:30 p.m., MPA Office, Columbia. (Lunch provided)

2 -- Missouri Press Ad Workshop, Plattsburg

9 -- Missouri Press Ad Workshop, El Dorado Springs, Wayside Inn Museum
January
11 -- Missouri Press Ad Workshop, Troy
March
9 -- Missouri Press Foundation / Reynolds Journalism Institute newspaper workshop, Columbia
April
19-20 -- Missouri Advertising Managers' annual meeting, Courtyard by Marriott, Columbia

June
22 -- Northwest Missouri Press Association Annual Meeting, St. Joseph

September, 2012
20-22 -- Missouri Press Association's 146th Annual Convention, Holiday Inn Executive Center, Columbia 
_______________________________________________
-- End Note

If others in your office should receive this eBulletin, please reply with their names and email addresses. 

EBulletins are archived on the MPA website at http://www.mopress.com/ebulletin.php.

Direct comments to: Kent Ford, MPA editor, kford@socket.net.

###

