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-- Press Foundation fund for tornado victims

In an effort to assist Missouri newspaper employees impacted by the May 22 Joplin tornado, the Missouri Press Association has established a disaster fund within the Missouri Press Foundation.


Missouri Press Foundation as of early today has received $690 in donations from individuals in Kansas, South Carolina, Oregon, Michigan, Arkansas, Missouri, New York, Tennessee, Mississippi and New Mexico. 
Tax deductible donations to the relief fund may be made online at http://tinyurl.com/44szw5r. Checks can be sent to the Missouri Press Foundation, 802 Locust Street, Columbia, MO 65201.
Reports have been received that the homes of at least 25 employees of The Joplin Globe were heavily damaged or destroyed. Employees of GateHouse Media's Big Nickel publication also were affected by the tragedy.

Thank you for your help!
_______________________________________________

-- The Joplin Globe staff publishes after deadly storm
(From Steve McPhaul of CNHI) JOPLIN -- Moments after a deadly tornado slammed into Joplin, the staff of The Joplin Globe went to work.
A tornado hit the city of about 50,000 head-on at 5:30 p.m. Sunday, May 22. The storm damaged or destroyed as much as a third of Joplin, including its high school and a regional hospital.
(As of Wednesday morning, officials reported 122 people killed.)
Globe employees began reporting for work minutes after the tornado hit, said publisher Michael Beatty. The newsroom remade Monday morning's edition, which went to press about an hour late.
"It was amazing. These people came in who had lost their homes completely," said Beatty. "But they were just dedicated to their jobs, to getting the story out."
Beatty said 26 Globe employees took heavy damage to their homes or lost them completely. Most employees and their families are reported safe. About 117 people work for The Globe, which is owned by Community Newspaper Holdings Inc. of Birmingham, Ala.
Several dozen people -- journalists, production crews, pressmen, circulation staff and managers -- reported for work Sunday night, and 81 of 91 carrier contractors showed up to deliver the newspaper, Beatty said.
"I couldn't be more proud of our people," said Beatty. "Their focus was just to get the news out for the people, in print and online, so that they would have the information they needed about where to go and what to do." 
_______________________________________________

-- GateHouse moves Joplin operation to Neosho

The tornado destroyed GateHouse Media's Big Nickel shopper operation in Joplin.

All employees in and around the area escaped injury, and none of their homes were destroyed, but several lost family members, said Gloria Fletcher, vice president/division manager of GateHouse. 

She responded by email the day after the disaster to an inquiry from Missouri Press Association.

"We will begin operations out of the Neosho Daily News," another GateHouse property, about 18 miles south of Joplin, Fletcher said.
_______________________________________________

-- 'Elvis' will entertain at MPA Convention
Elvis will be in the building when Missouri Press Association gathers in September for its 145th Annual Convention. The meeting will be Thursday, Sept. 8, through noon on Saturday, Sept. 10, in the Hilton Branson Convention Hotel in historic downtown Branson.

Reserve those dates on your schedule and join your Missouri newspaper associates for some fun, entertainment and education. A tentative agenda for the entire convention is on the current forms page of the website. http://www.mopress.com/CURRENT_FORMS.php.
A registration form will be provided soon.

Thursday's activities will include a golf outing at Payne Stewart Golf Club. In the evening, Dave "Elvis" Ehlert will entertain during the reception party.

Friday and Saturday's schedule includes a solid lineup of sessions to help you and your staffers enhance your skills and elevate your newspaper. Editors, reporters, photographers, ad reps and circulation managers will learn from experts and their peers.

Friday evening's Newspaper Hall of Fame banquet will be followed by a Mizzou football watch party (the Tigers will play at Arizona State that evening).

The Newspaper Contest Awards Luncheon, the final event at the convention, will be held Saturday.

_______________________________________________

-- Get involved as an MPA Officer/Director

Missouri Press is taking nominations/applications for officers and directors for 2012. Nominations must be submitted by June 15.

At the Convention in September in Branson, MPA members will elect a President, First and Second Vice Presidents, Secretary-Treasurer and two Directors.

A nomination form is at http://www.mopress.com/officers_and_directors.php.

_______________________________________________

-- FREE reports, photos from Indy 500

Students in the master’s program at the Indiana University National Sports Journalism Center will form a news bureau at the Indianapolis 500 and write stories, blog, photograph and develop multi-media packages that will be available free. The material will be at www.HSPAinfo.net. Click Special Coverage in the navigation bar and then Indy 500 2011 in the dropdown box.

The bureau will operate from today through Sunday. For more information, go to: http://tinyurl.com/3jdamd6.
_______________________________________________

-- NAA ad shows how consumers use newspapers

NAA is creating a series of ads to demonstrate the value of newspaper advertising. Based on the 2011 "How America Shops and Spends" research report, the first ad in the series showcases the variety of actions taken by consumers who not only see, but use newspaper advertising — from clipping coupons to visiting websites to making purchasing decisions. 

The ad is available here. More ads are coming in the weeks ahead.

(http://www.naa.org/resources/articles/newspaper-ads/newspaper-ads.aspx)

_______________________________________________

-- Sign up for June 3 SEMO Press meeting
The Southeast Missouri Press Association will offer sessions on newspaper design, advertising design, Google business tools and copyright law at its June 3 meeting. The association will hold its 118th Annual Conference at Southeast Missouri State University in Cape Girardeau. 

If you have not yet registered, contact Michelle Friedrich at the Daily American Republic in Poplar Bluff, (573) 785-1414.
_______________________________________________

-- Tee it up Thursday, June 9, in Monroe City

The MPA Porter Fisher Golf Classic will be held on Thursday, June 9, at Mosswood Meadows Golf Course in Monroe City. Cost is $35; tee-off will be at 1:30 for the four-person scramble.

The Monroe City Chamber of Commerce will provide lunch for golfers beginning at noon at the golf course. CenturyLink is sponsoring the trophies again this year and also has donated to the prize fund. The Missouri Propane Gas Association has donated prizes and contributed to the prize fund.
A registration form for the Golf Classic is in the May issue of Missouri Press News magazine (on mopress.com) and can be downloaded from http://www.mopress.com/CURRENT_FORMS.php.
_______________________________________________

-- Google abandons newspaper archiving project

After three years, Google has announced that it will end its quest to scan and archive printed newspapers. Google's News Archive has scanned nearly a million pages from 2,000 newspapers into an easily browsable database since 2008.  Journalism.net keeps a running list of digital newspaper troves around the world, but the News Archive was the first major attempt to centralize digital scans of old broadsheets in a single, searchable archive.

Google did not explain why it chose to shut down the project. 
_______________________________________________

-- Ink prices going up

US Ink said it will increase the price of black and color inks — 8 percent for black and 6 percent for color — on June 1. It cited spiraling raw material costs as a contributing factor, saying the last 12 months have seen “some of the largest raw material price increases in the history of the industry.”

Kodak, Flint Group and Agfa, among others, have instituted price hikes or surcharges to offset raw material costs.

An industry analyst expects newsprint prices to rise as well, but nothing has been announced.
_______________________________________________

-- Show-Me Press will meet in Hannibal

The Show-Me Press Association will offer plenty of education and entertainment at its annual meeting Thursday-Saturday, June 9-11, at Hannibal Quality Inn.

Information and a registration form are in the May 18 Bulletin and the May issue of Missouri Press News magazine (both are on the MPA website). The registration form also can be downloaded at http://www.mopress.com/current_forms.php.

Mark Twain Landing and CenturyLink are among the sponsors of the meeting. 
_______________________________________________

-- 'Net Needs News Day' is Sunday

This Sunday, May 29, is “Net Needs News Day.” The Association of American Editorial Cartoonists asked its members to participate “to increase the public’s awareness and appreciation of journalism and its vital role to information on the worldwide Web.” The intent is to illustrate that without reporting by newspaper journalists and other content from newspapers, the internet wouldn't have much news on it. 

Newspapers without a cartoonist can get free cartoons by contacting Sharon Geltner at geltner@netneedsnews.net. Weeklies may publish the cartoons through June 18.

The cause also has a Facebook page, called “The Fat Lady Has Not Sung.”
_______________________________________________

-- Classified ad scams continue; alert your staff

Another publisher has reported that the classified ad scams are continuing. The insertion order his newspaper received used a real in-state address. The help-wanted ad was for a customer service representative with computer skills. 

The publisher traced the address and called the person who lives there. The person knew nothing about the advertisement.

A reader of the newspaper had responded to the ad. She was told a check would be sent to her for an amount larger than necessary for her to get the job. She was to deposit the check in her account and remit the balance of the money. 

The scam is that the check is phony, but by the time that is discovered, the victim has remitted money to the advertiser.

MPA members are encouraged to alert their staffs -- especially new hires -- to this and other scams and to be suspicious of any insertion orders from sources they are not familiar with. If a staff member has a concern about an ad order, the staffer should bring it to the attention of his or her supervisor. 

_______________________________________________
-- Public Policy report now FREE

The Institute for Public Policy Reporting has announced that its PublicPolicyMatters.com report—now used by 1,200 news editors and reporters in newsrooms throughout the country—is free for journalists.

The daily e-mail report pulls together into a single webpage public policy-related news items from federal government agencies, congressional offices, and a broad array of thinktanks and watchdog groups of every imaginable purpose and persuasion.

_______________________________________________

-- Iowa newspapers launch multi-media ad campaign

The newspapers of Iowa have launched a statewide marketing campaign, “Connecting You to What Matters,” to remind all Iowans of the important role newspapers play in their lives and communities. The campaign kicked off in May, will run through next April, and includes newspaper, online, radio, cable television and Facebook ads. 

Iowa’s newspapers also launched a new website, www.IowaNewspaperConnection.com, where you can find common newspaper myths and information about the future of the industry. It also features key tips on advertising in newspapers and their online and mobile applications, the many career opportunities available in the journalism field, as well as feeds with recent headlines from newspapers across the state.
_______________________________________________

-- Kansas campaign on importance of newspapers

The Kansas Press Association has underwritten a promotional campaign that touts the importance of newspapers to their communities. “Keep reading your local newspaper … and keep your community going strong,” points out that strong, local newspapers are critical to the future of our communities, said Doug Anstaett, KPA executive director.

KPA will run ads during June and again in October during and after National Newspaper Week. Newspapers will be asked to donate the space for the ads, which come in a variety of sizes. Newspapers will be encouraged to print rack cards with the same theme. Web ads will also be provided.

_______________________________________________

-- Brad Paisley joins '1 for All' campaign

Washington, D.C. – The national public education campaign, “1 for All,” has added award-winning country music singer and songwriter Brad Paisley to its line-up of celebrity supporters. “1 for All” addresses a lack of understanding among the American public about the freedoms granted by the First Amendment.
 
“1 for All” launched last July in a blitz of print and online advertisements that were featured using the donated space of over 1,000 participating news organizations. The campaign was established in response to surveys by the First Amendment Center that found that only about 1 in 20 Americans can name all five freedoms guaranteed by the First Amendment.
 
For more information on the “1 for All” campaign, visit www.1forall.us.
 
_______________________________________________
-- Mobile media game wins student competition

(Reynolds Journalism Institute) Columbia — A mobile game that gives players incentives to track, publish and share news has taken the Grand Prize in RJI's fourth annual Student Developer Competition. 

Five teams of journalism, business and computer science students at the University of Missouri developed mobile apps for the Innovation Division of Hearst, Inc. with support from technology partners Adobe, Google and Sprint.  

Media Moguls is an Android-based game that lets players build their own game-world digital publication by selecting from among the day's real-world breaking news, gaining "viewership" based on the popularity of the stories they select. Click here to read more. 
_______________________________________________

-- WSJ, NYT using iPhone 4 for video reporting

(Beet.TV) — The Wall Street Journal is training its print reporters to use the iPhone 4 for video news gathering and live streaming via Skype Video. The New York Times already uses the iPhone 4 for video reporting.

_______________________________________________

-- Missouri State, Poynter offer online journalism class

Missouri State University and the Poynter Institute in Florida will work together to offer an online journalism course at the university in Springfield this fall. Poynter instructors in St. Petersburg will teach one section of introductory journalism. 

The Poynter Institute is a nonprofit journalism training group. This will be its first for-credit class taught as part of its initiative to develop an online course on the basics of journalism. A Poynter representative said the class is designed to give the on-site instructor more time with the students.

_______________________________________________

-- Online Media Campus training

Go to http://www.onlinemediacampus.com to check out Online Media Campus low-cost webinars planned for the year. Webinars coming soon:

Do You Know the Rules? Online Marketing and Privacy 

Thursday, June 2 • 1-2 p.m. CDT

Advertising and product endorsement rules are very important to understand when building a brand. There also are important privacy rules that impact email solicitations, protecting personal information, and children’s privacy that all online newspapers need to understand.
A Circulation Tune-Up 

Friday, June 24 • 1-2 p.m. CDT
The latest trends in audience development and circulation. Topics to be discussed include: An update on recent ABC rule changes and strategies, database / email marketing best strategies, customer service metrics.
Missouri Press Association is among the sponsors of Online Media Campus. 

_______________________________________________

--MPA Calendar

June
3 -- Southeast Missouri Press Association, University Center, Southeast Missouri State University, Cape Girardeau

9 -- MPA/MPS Board of Directors meeting, 8 a.m., Hannibal Quality Inn

9 -- MPA Porter Fisher Golf Classic, Mosswood Meadows Golf Course, Monroe City

9-11 -- Show-Me Press Association annual meeting, Hannibal Quality Inn, Hannibal

July
20-23 -- 50th Annual National Newspaper Association Government Affairs Conference, Washington, D.C.

September
8-10 -- 145th Annual MPA Convention, Hilton Convention Center at Branson Landing, Branson

22-25 -- National Newspaper Association Annual Convention and Trade Show, Albuquerque, N.M.
_______________________________________________
--Job Bank & Marketplace

HELP WANTED

REPORTER: The Advance Monticellonian, a weekly newspaper located in the fast growing community in southeast Arkansas, is looking for an energetic, organized, proven reporter to join its newsroom. The ideal candidate must be a creative, solid writer; attentive to detail; and flexible enough to help with Web and design duties. Experience with photography, video and social networking are a plus. Knowing the people and having connections in Southeast Arkansas is a bonus. There will also be opportunities to write for annual magazines and special sections. If you want to be part of an energetic, growing news enterprise, and live in a beautiful part of Arkansas, send your resume and writing clips to Publisher Tom White at publisher@monticellonews.net, and to consultant Tay Smith, at taymsmith@gmail.com. 5-24

 

EDITOR AND PUBLISHER wanted! Dodge City is looking for a leader for their multimedia team in southwestern Kansas. Dodge is the home of stable industry, a blossoming tourist trade and a booming state-owned casino. The ideal candidate will demonstrate solid, deadline-oriented community news judgment and will be a proven leader. Bilingual fluency is a plus for this culturally diverse GateHouse Media, Inc market. The position includes a competitive compensation and benefit package. Send resume to Stephen Wade, Kansas Group Publisher, stephen.wade@morningsun.net. 5-10

BINDERY OPERATOR: Are you ready for a new challenge?  We are a locally owned (over 100 years), award-winning daily newspaper and commercial cold web offset printer located in Columbia, MO. We are seeking experienced bindery operators for 2nd and 3rd shift. Experience required with stitchers, inserters, or inkjets. Duties include setting up, operating, troubleshooting and maintaining saddle stitchers, cutters and drills; functional supervision of crew of 1 to 4 in production; and quality control. Benefits include vacation pay, sick pay, health insurance, 401(k), and use of employee gym. Email resume or inquires to srinehart@columbiatribune.com or send application to the Columbia Daily Tribune, Human Resources, P.O. Box 798, Columbia, MO 65205. An application can be printed at http://www.columbiatribune.com/jobs/ EOE / Drug free Workplace.

  

OFFICE ASSISTANT: The Platte County Landmark, an award-winning and well-established weekly newspaper in Kansas City’s Northland, is looking for a part-time office assistant. The position will also require some advertising sales. Excellent communication and general office skills, ability to work as a team required. Email Cindy Rinehart at cindy@plattecountylandmark.com or call her at 816.858.2313.

PUBLISHER: GateHouse Media is one of the largest publishers of locally based print and online media in small to mid-sized markets throughout the U.S. We are currently looking for an aspiring publisher who has the entrepreneurial spirit, digital credentials and an innovative track record to lead our daily print and 24/7 online products in Hannibal, MO. The Hannibal Courier-Post is the  oldest newspaper in the state of Missouri with an established, growing readership and strong community involvement. The Hannibal Courier-Post is a central print facility for GateHouse Missouri. GateHouse Media is an equal opportunity employer. To be considered please send cover letter and resume to: gfletcher@gatehousemedia.com. 4-20

ADVERTISING ACCOUNT EXECUTIVE: We are looking for energetic individuals to join our advertising team and help take our company to the next level. Successful candidates will possess the ability to manage multiple accounts and projects simultaneously in a fast-paced, deadline-critical environment. They must excel at prospecting new accounts, earning rapport and providing ongoing customer service. Good communication skills are essential. Print and Internet sales experience will be helpful, but is not mandatory. In addition to a base salary plus commission compensation plan, we offer an attractive benefits package that includes health & dental insurance, 401K and profit sharing. The Liberty Tribune is part of a group of four weekly community newspapers located in the Northland area of Kansas City, Mo. It is a division of NPG Newspapers and the News-Press & Gazette Company, a family-owned company based in St. Joseph, Mo. EOE. Please send cover letter, resume and salary history to: David Mapel, Advertising Director, Liberty Tribune, 104 N. Main Street, Liberty, MO 64068, or email davemapel@npgco.com.

CLASSIFIED ADVERTISING SALES MANAGER: Join the Columbia Daily Tribune’s dynamic advertising team in a leadership role. This position will direct strategy, tactics and execution of all advertising projects associated with our classified advertising department. Position includes budgeting, goal-setting and personnel management. Salary commensurate with experience. Requirements ideal candidate will possess: 3-5 years sales experience (contact center, internet and print background preferred). Proven track record of hitting revenue targets and executing sales projects. Knowledge of front end systems, ad reporting (SQL) systems, Excel and Word. Must have a valid driver’s license, insurance, and reliable vehicle. Benefits include health and dental insurance, vacation pay, sick pay, 401(k) and use of employee gym. Send application to the Columbia Daily Tribune, Human Resources, P.O. Box 798, Columbia, MO  65205 or complete one at 101 N. Fourth Street. An application can be printed at www.columbiatribune.com/jobs/ or email resume to srinehart@columbiatribune.com
EOE / Drug free workplace.

CIRCULATION MANAGER: GateHouse Media is seeking an energetic, hands-on circulation manager who can grow circulation while demanding and getting excellent customer service. We are located in south central Missouri, within easy driving distance of St. Louis and Kansas City. The ideal candidate will bring enthusiasm and a proven track record of building and motivating a team while being personally productive in growing circulation through retention, single copy and home delivery. Resumes should be sent to fjernigan@therolladailynews.com. 4-4
______________________________________________
-- End Note

If others in your office should receive this eBulletin, please reply with their names and email addresses. 

EBulletins are archived on the MPA website at http://www.mopress.com/ebulletin.php.

Direct comments to: Kent Ford, MPA editor, kford@socket.net.

###

